Moscow City Council

Regular Meeting Laurie M. Hopkins
~Agenda~ City Clerk
WWww.ci.moscow.id.us 208.883.7015

Council Chambers

Monday, March 18, 2019 7:00 PM 206 E. Third St.

The Moscow Mayor, City Council and Staff welcome you to tonight’s meeting. We appreciate and
encourage public participation. For regular agenda items, an opportunity for public comment is
sometimes provided after the staff report. However, the formality of procedures varies with the purpose
and subject of the agenda item; therefore, the Mayor may exercise discretion in deciding when to allow
public comment during the course of the proceedings and limitations may be placed on the time allowed
for comments. Citizens wishing to comment on business that is not on the agenda will be provided the
opportunity to do so during the public comment item on the agenda. If you plan to address the Council,
you will find a list of “Tips for Addressing the Council” in the door pocket outside the City Council
Chambers. Please note that Moscow City Council meetings are televised, videotaped and/or

recorded. Thank you for your interest in City government.

PLEDGE OF ALLEGIANCE
CONSENT AGENDA

1. All Consent Items (ACTION ITEM)

A. Edible Forest Park Official Naming - David Schott

The Parks and Recreation Department is requesting to officially name the edible forest
park, Harvest Park. On September 12, 2018, the City requested suggestions for an official
name for the edible forest park, which is the working name for the park. Nominations
were accepted through October 20, 2018. The City received thirty five (35) nominations
for the official park name. The Tree Commission considered the thirty five (35)
nominations at their November 6, 2018 meeting and recommended Harvest Park as the
official name. Given the recommendation, a sixty (60) day public comment period began
with press releases issued on November 20, 2018 and again on December 20, 2018. The
public comment period closed on February 1, 2019 with one comment received. The Tree
Commission considered public comments and recommended Harvest Park as the official
name for the park. The Parks and Recreation Commission also considered public
comments and recommended the name Harvest Park as the official name for the park at
their February 28, 2019 meeting. The Administrative Committee considered and
recommend approval during its March 11, 2019 meeting.

ACTIONS: Approve the name Harvest Park as the official name of the edible forest park.
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B. Lola Clyde Park Playground Equipment Selection - David Schott

The Parks and Recreation Department is requesting authorization to purchase playground
equipment and safety tiles from Buell Recreation at a cost of $123,541 and $3,000 for
parks crews to install the playground equipment and safety surface tiles with funding
source from the Hamilton Fund. The playground equipment is intended for children ages 2-
to-12 years of age and will be installed in Lola Clyde Park. The focus of the Lola Clyde
Park playground equipment is a fully accessible playground for those with disabilities, as
well as, provide high play value for all kids. The City of Moscow Parks & Recreation
Department issued a Request for Proposals (RFP) for playground equipment and safety tile
surfacing on January 7, 2019 to eighteen (18) playground suppliers. Twelve (12) proposals
were received. Public voting on the proposals began on January 30, 2019 and closed on
February 25, 2019. The City received a total of 714 votes, 307 online votes and 407 paper
votes at the Hamilton Indoor Recreation Center and Eggan Youth Center. Buell
Recreation with Burke playground equipment ranked number 1 receiving 159 of the 714
total votes. The Parks and Recreation Commission considered public input and
recommended Buell Recreation to provide playground equipment and tile safety surfacing
for Lola Clyde Park at their February 28, 2019 meeting. The Public Works / Finance
Committee considered and recommended approval during their March 11, 2019 meeting.

ACTIONS: Approve the purchase of playground equipment and safety tiles from Buell
Recreation at a cost of $123,541 and $3,000 for parks crews to install the playground
equipment and safety surface tiles with funding source from the Hamilton Fund.

C. Disbursement Report for February 2019 — Sarah Banks

Disbursement Report for February 2019. Staff will present the Accounts Payable Report
for the month ending February 2019. This was reviewed, signed and recommended for
approval by the Public Works/Finance Committee on March 11, 2019.

PROPOSED ACTIONS: Approve the Disbursements Report for the month of February,
2019.

D. Fourth Quarter Financial Report — Sarah Banks

Fourth Quarter Financial Report (July 1 to September 30, 2018) for FY2018. Staff will
present the financial report for the fourth quarter of fiscal year 2018 (July 1 to September
30, 2018). This was reviewed and recommended for approval by the Public Works/Finance
Committee on March 11, 2019.

PROPOSED ACTIONS: Approve the financial report for the 4th quarter of fiscal year
2018 (10/1/2017 - 9/30/2018).

REGULAR AGENDA

2. Staff Recognition Report - Gary J. Riedner

3. Mayors Appointments (ACTION ITEM)
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4. Public Comment and Mayor's Response Period (limit 15 minutes)

5. 2019 Moscow Farmers Market Handbook (ACTION ITEM) - Amanda Argona.

In 2018, the Moscow Farmers Market implemented the first version of the Moscow Farmers
Market Vendor Handbook, an expanded policy document for vendors of the Market. Staff and a
Farmers Market Commission Policy Sub-Committee reviewed and proposed revisions for the
2019 Moscow Farmers Market Handbook. These revisions were reviewed by the Farmers
Market Commission at their December, January, and February meetings. The Commission
accepted the revisions as a whole at the February 5, 2019 Moscow Farmers Market Commission
meeting. Annual adoption of the Handbook by the City Council is required for adoption of the
policies for the Market season. This was reviewed by the Administrative Committee on March
11, 2019 and recommended for approval.

ACTIONS: Recommend approval of the 2019 Moscow Farmers Market Handbook, or take
such other action deemed appropriate.

6. Comprehensive Annual Financial Report Presentation (ACTION ITEM) - Sarah Banks/
Nick Nicholson

Presnell Gage Accountants, the City’s auditors, will be presenting the City’s FY2018
Comprehensive Annual Financial Report (CAFR) and reporting significant changes to City
Council regarding the annual audit and outlining comparative changes compared to the FY2017
CAFR. The City has received the Certificate of Achievement for Excellence in Financial
Reporting for the CAFR for 15 consecutive years. After approval, staff will submit the FY2018
CAFR for consideration for the award. The accompanying final draft of the FY2018 CAFR is
submitted for City Council’s review.

PROPOSED ACTIONS: Accept the City of Moscow audited Comprehensive Annual
Financial Report for FY2018 as presented; or take other such action as deemed appropriate.

7. Downtown Survey Report (ACTION ITEM) — Jen Pfiffner / Kyle Snyder

During the Zoning Code update that was approved by the City Council on May 21, 2018,
questions were raised by the Council regarding the allowance of Educational Institutions
(colleges and universities) within the Central Business Zoning District (CBZD). The City
Council approved the Zoning Code amendment at the time, but requested that the
Administrative Committee of the City Council continue the discussion regarding the allowance
of educational uses within the CBZD. On August 20, 2018, City Council provided direction to
staff to develop a survey for the community and property owners and businesses operating
within the CBZD. A survey instrument was then prepared which contained questions designed
to gauge the perceptions of the community and property owners and businesses operating
within the CBZD in regards to a) current public/private universities and colleges in the CBZD
and b) additional or expanded public/private universities and colleges in the CBZD. The survey
was then sent out in the fall of 2018 to CBZD property and business owners as well as a random
sample of the community. Staff has compiled the responses into a summary document for the
Council’s review and consideration.
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ACTION: Receive report and provide staff with further direction.

8. Citizen Survey Report (ACTION ITEM) — Jen Pfiffner / Frederick Olmos Ceja

In fall 2018, the Administration Department administered the ninth biennial comprehensive
Citizen Survey. The purpose of the survey is to assess public opinion of various aspects of City
services and operations. The surveys were mailed to 1200 randomly selected residents. The
completed surveys were then collected and the results entered and compiled. The results will be
distributed and presented at the March 18, 2019 City Council meeting.
ACTION: Receive the 2018 Moscow Citizen Survey report.

REPORTS

City Council
Mayor
Staff

ADJOURN

NOTICE: Moscow City Council and committee meetings are televised, videotaped and/or recorded. Individuals attending
the meeting who require special assistance to accommodate physical, hearing, or other impairments, please contact the City
Clerk, at (208) 883-7015 or TDD 883-7019, as soon as possible so that arrangements may be made.
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CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY
David Schott, Assistant Parks and Recreation .. . .
. Administrative Committee
Director
ADDITIONAL PRESENTER(S) OTHER RESOURCES
AGENDA ITEM TITLE
Edible Forest Park Official Naming - David Schott
DESCRIPTION

The Parks and Recreation Department is requesting to officially name the edible forest park, Harvest
Park. The property, located between Southview Avenue and Indian Hills Drive in the Indian Hills 8th
Addition neighborhood, will be developed as an ‘edible forest’ with food-bearing trees, shrubs, and other
flora. On September 12, 2018, the City requested suggestions for an official name for the edible forest
park, which is the working name for the park. Nominations were accepted through October 20, 2018.
The City received thirty five (35) nominations for the official park name. The Tree Commission
considered the thirty five (35) nominations at their November 6, 2018 meeting and recommended
Harvest Park as the official name. Given the recommendation, a sixty (60) day public comment period
began with press releases issued on November 20, 2018 and again on December 20, 2018. The public
comment period closed on February 1, 2019 with one comment received. “I like Harvest Park as the
name of the proposed park. I also think it is a wonderful idea! I certainly hope that is water wise,
however.” The Tree Commission considered public comments and recommended Harvest Park as the
official name for the park. The Parks and Recreation Commission also considered public comments and
recommended the name Harvest Park as the official name for the park at their February 28, 2019
meeting. The Administrative Committee considered and recommend approval during their March 11,
2019 meeting.

STAFF RECOMMENDATION
Officially name the edible forest park, Harvest Park.

PROPOSED ACTIONS
ACTIONS: Approve the name Harvest Park as the official name of the edible forest park.

FISCAL IMPACT
N/A

PERSONNEL IMPACT
N/A

ATTACHMENTS

1. 12.04.18 Edible Forest Park Public Comment
2. 10.10.18 Edible Forest Park Name Suggestions
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David Schott

From: Jensen, Eric (ericj@uidaho.edu) <ericj@uidaho.edu>
Sent: Tuesday, December 04, 2018 12:54 PM

To: David Schott

Subject: A New Park

Hello David Schott,
| like Harvest Park as the name of the proposed park.
| also think this is a wonderful idea! | certainly hope that it is water wise, however.

Eric L. Jensen
Moscow



EDIBLE FOREST NAME SUGGESTIONS

Arbor Eat Them
1 ArborEatum
Dave Powers (Memorial)Park
E.A.T.S. (Edible Abundance To Share)
Eat City Park
Eatin Park
]| Edible Forest Park
Enchanted Garden
Eve's Place
Food Forest
Forager's Forest
]| Garden of Eatin'
The Garden of Eve
The Giving Forest
The Green Bistro
| Harvest Park
Heartbeet Park
Indian Hills Park
MosGrow Grove
Munchy Crunchy Forest
Nez Pierce Park
Orchard Slope
The Palouse Flavor Jungle
Paradise Butterfly Park
Paradise Park
Tatkinmah Park
Treadible Edibles
Whirled Peas Park
The Wonderful Forest of Moscow



CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY

David Schott, Assistant Parks and Recreation
Director

ADDITIONAL PRESENTER(S) OTHER RESOURCES

AGENDA ITEM TITLE
Lola Clyde Park Playground Equipment Selection - David Schott

DESCRIPTION

The Parks and Recreation Department is requesting authorization to purchase playground equipment and safety tiles from Buell
Recreation at a cost of $123,541 and $3,000 for parks crews to install the playground equipment and safety surface tiles with
funding source from the Hamilton Fund. The playground equipment is intended for children ages 2-to-12 years of age and will
be installed in Lola Clyde Park. The focus of the Lola Clyde Park playground equipment is a fully accessible playground for
those with disabilities, as well as to provide high play value for all kids. The City of Moscow Parks & Recreation Department
issued a Request for Proposals (RFP) for playground equipment and safety tile surfacing on January 7, 2019 to eighteen (18)
playground suppliers. Twelve (12) proposals were received.

Public voting on the proposals began on January 30, 2019 and closed on February 25, 2019. The City received a total of 714
votes, 307 online votes and 407 paper votes at the Hamilton Indoor Recreation Center and Eggan Youth Center. Buell
Recreation with Burke playground equipment ranked number 1 receiving 159 of the 714 total votes. The Parks and Recreation
Commission considered public input and recommended Buell Recreation to provide playground equipment and tile safety
surfacing for Lola Clyde Park at their February 28, 2019 meeting. The funding source is the Hamilton Fund, and was approved
through the FY 19 budget. The budgetary line item for expenses will be Capital Projects 350-165-30-770-76. Per City Council
Resolution 2017-07, individual projects are required to be authorized through the annual budget process. The Public Works /
Finance Committee considered and recommended approval during their March 11, 2019 meeting.

STAFF RECOMMENDATION

Approve the purchase of playground equipment and safety tiles from Buell Recreation at a cost of
$123,541 and $3,000 for parks crews to install the playground equipment and safety surface tiles with
funding source from the Hamilton Fund.

PROPOSED ACTIONS

ACTIONS: Approve the purchase of playground equipment and safety tiles from Buell Recreation at a cost of $123,541 and
$3,000 for parks crews to install the playground equipment and safety surface tiles with funding source from the Hamilton Fund.

FISCAL IMPACT

Requesting $123,541 for the purchase of playground equipment from Buell Recreation and an additional $3,000 for installation
by parks crews for a total amount not to exceed $126,541.

The funding source is the Hamilton Fund, and was approved through the FY'19 budget. The budgetary line item for expenses,

will be Capital Projects 350-165-30-770-76. Per City Council Resolution 2017-07, individual projects are required to be
authorized through the annual budget process.

PERSONNEL IMPACT
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ATTACHMENTS

1. 02.25.19 Lola Clyde Park Playground Public Voting Results
2. 03.11.19 Lola Clyde Park Overview Picture

3. Pricing Worksheet Buell Recreation

4 907-114809-2 Lola Clyde Proposal
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Lola Clyde Park Playground - Ranked Results
Public Voting: January 30, 2019 through February 25, 2019

Rank Option Brand Supplier HIRC / Eggan Online Total Votes
1 Option #8 Burke Buell Recreation 66 93 159
2 Option #9 Burke Buell Recreation 81 30 111
3 Option #12 Kids Tale Recreation Today 68 36 104
4 Option #4 Little Tikes Cascade Recreation 42 55 97
5 Option #7 Playworld NW Playgrounds 38 34 72
6 Option #1 Miracle Garrett and Company 25 13 38
7 Option #10 Landscape Structures Play Creation 25 11 36
8 Option #5 PlaygroundEquipment.com Intermountain Playground Co. 27 3 30
9 Option #3 Little Tikes Cascade Recreation 13 13 26
10 Option #2 Miracle Garrett and Company 13 12 25
11 Option #6 PlaygroundEquipment.com Intermountain Playground Co. 5 7 12
12 Option #11 Gametime Great Western Recreation 4 0 4
Totals: 407 307 714




BCIBURKE.COM | 800.266.1250

PROPOSAL: 907-114809-2 LOLA CLYDE PARK



By responding to this RFP, each respondent agrees that any finding by the City of Moscow of any fact
in dispute with respect to this RFP or the responses thereto, shall be final and conclusive, except as
provided herein.

LOLA CLYDE PARK - @pT\ O\ B

Playground Equipment and Rubber Tile Safety Surface System Project
City of Moscow

P O Box 9203 (Mailing Address)

650 North Van Buren Street (Shipping Address)

Moscow, Idaho 83843

Following is my fee proposal for the City of Moscow’s Lola Clyde Park Playground Equipment and
Rubber Tile Safety Surface System Project:

— o0/
Inclusive playground equipment 2-12 year olds: & 6% 6 l =, ' /

Swing sets for two 5-12 year olds, two 2-5 year olds,

_ : <
and inclusive seats for each age group: ﬁ_f \ B, e
; . b o/
Rubber tile safety surface system, entire play area: & i Oa l j 5 . /

Inclusive playground equipment, swing sets, and ground elements ‘ O

delivery charge: & Ll’. 200, /
' ©

Safety surfacing delivery charge: ¥ % \ \\6 ol /

S ,(LCLQ_.Q_ OV . Q_/\I\DJ"%Q— - % 2.3‘-"0('_)(:\’0/06
Proposal Total: { Dﬂ;g - \tt l 7, 5.5‘_‘1‘] y
= %"’ lq

Date

Buell Becreation LULC

Firm Name

127277 SW Pinaud Kol #1001, Poriflan, O8 91225

Mailing Address

/> D3-G2— 0 50

Authorizéj/ Representative Phone Number
c/oudg @ puellred redircn ¢ am
Email Addréss

Estimated delivery time from order date: 5’(& [/Uﬁf,u)

LoLa CLYDE PARK PLAYGROUND — REQUEST FOR PROPOSALS PAGEG6 OF 7



City of Moscow
Lola Clyde Park

Proposal # 907-114809-2
February 26, 2019

Presented by

Buell Recreation




Designh Summary

Buell Recreation is very pleased to present this Proposal for consideration for the Lola
Clyde Park located in Moscow. BClI Burke Company, LLC has been providing
recreational playground equipment for over 90 years and has developed the right mix of
world-class capabilities to meet the initial and continuing needs of City of Moscow. We
believe our proposal will meet or exceed your project’s requirements and will deliver the
greatest value to you.

The following is a summary of some of the key elements of our Proposal:

e Project Name: Lola Clyde Park

e Project Number: 907-114809-2

e User Capacity: 162

e Age Groups: Ages 2-5 years, 5-12 years
¢ Dimensions: 53' 7" x 80' 8"

[ ]

Designer Name: Maggie Colton

Buell Recreation has developed a custom playground configuration based on the
requirements as they have been presented for the Lola Clyde Park playground project.
Our custom design will provide a safe and affordable playground environment that is
aesthetically pleasing, full of fun for all users and uniquely satisfies your specific
requirements. In addition, proposal # 907-114809-2 has been designed with a focus on
safety, and is fully compliant with ASTM F1487 and CPSC playground safety standards.

We invite you to review this proposal for the Lola Clyde Park playground project and to
contact us with any questions that you may have.

Thank you in advance for giving us the opportunity to make this project a success.



TYRIILYW INIIMISTY IA0EY STHONI NI 3V S1HOIEH WHO4 LY d
‘Majeg punoibield alignd
4o} yoogpueH 5,080 33S VIHY ONIDVENS 3NOZ TIv4 3ANS ¥od

"INIWJIND3 SIHL ANNOYY ONV
HLV3INIE QIHINO3Y S1 IVI-M3LYA ONIOVIUNS ALTIVS J19I1SSI00V

IONINYVYM

-sjnofe| puno.ibAeid \
ui sdnoub abe jo uonesedas
38U} SPUBLIICD8) SO SN
'saulfapinB 95O 8y o} wlojuco
uejd siy1 ul paynuapl sjusuodwos
Aeyd jo nofe| pue asn sy |

‘Juaisyip eq Aew
SpIEpUE]S Jayj0 1o} sjusLualinbay
‘Splepuels 1Sy 01 aJe alay
umoys sjuswalinbal soeds ay |

a

0 ‘ao3y
0 Qo3d
6 003y

0 ‘an3d

01 ‘03qIAOHd
6 :Q3dINOYd

81 Q30O
L1 ‘030IA0H
]
iz

(3ONVYWHOANOD 9YVAY) INIMIAIND ALNISISSIOOY YAV

“SINIAT AV d T3ATT ONNOXD 40 S3dA L 40 H3gWNN

S1IN3AZ AV T3AT 1 ONMCHD H40 H38ANN

ILSAS HIISNYHL HO WYY AE JTRISSITOV SINIAI AV Td JILVATTI 4O H38WNN
‘WALSAS HIJSNYH L AB FTGISSIOOV SINIAS AVd 03LVASTS JO HIBWNN

dAVE A8 FTBISS3DIV SINIAS AVd AILVATIE 4O H3aWNN

‘SLNIAS AVd ILVATTE S0 H3SNNN

S1INSA3 AVd SO H¥33ANN

Bio ewadrmmm yisia

o

‘uoneayiues pnpoid AjJusa o)
"18%Ld WLSY Jo siuawalinbal

@
¥

G

1334 NI 3TVOS

2y} 0} WLIojUCO sjuauodwod asay}
jo Inoke| pue ssn sy “payiueo
YN3dI s ued sy ul
pauuapi sjusuodwoo Aed ay |

610 BWOd MMM JISIA
‘uoiealynIed yonpoid Ajuea oy

L0o¥1 051 03
paiaisibay

@@

1006 051 &3 ,
pasalsiboy

]

o A1z
i — i

\

S NOILVWHOONI -~

S0 ¥V3A + €L
SA10 ¥VIAZLS _N
salodvassz X

SATO HLNOW €2-9 [ ]

‘S3OV NIHATIHO "HO4
J3INDIS3A SI FHNLONYLS

W8.08 X .l £
37ZIS 39N10NY1sS \
14 90%
FENENSER] X

ATLERG m s
OTTTEN I TR

I} gE RS By

"L4'0S z66¢
VIdv
IVIH3LYIW INTINIS3Y
HLIM d30vddns
JNOZ TIv4 WNINININ -+

/

BE REQUIRED

February 26, 2019

Burke

N

|

Buell Recreation
907-114809-2

Lola Clyde Park
650 North Van Buren Street

SERIES: Basics, Nucleus

SITE PLAN

, 1D 83843

Moscow

DRAWN BY: Maggie Colton

BCI Burke Company, LLC PO Box 549 Fond du Lac, Wisconsin 54936-0549 Telephone 920-921-9220
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Buell Recreatio
907-114809-2

Lola Clyde Park

650 North Van Buren Street
Moscow, |D 83843

BCI Burke Company, LLC PO Box 549 Fond du Lac, Wisconsin 54936-0549 Telephone 920-921-9220

ERIES: Basics, Nucleus
COMPONENT PLAN
DRAWN BY: Maggie Colton

G



)

—» 1Ybi} | ug..] ‘ﬁ

wnwixep

The protective surfacing for this design must accomodate the critical fall height.

Burke February 26, 2019

SERIES: Basics, Nucleus Lola Clyde Park Buell Recreation
ELEVATION PLAN 650 North Van Buren Street 907-114809-2
DRAWN BY: Maggie Colton Moscow. |D 83843

BCI Burke Company, LLC PO Box 549 Fond du Lac, Wisconsin 54936-0549 Telephone 920-921-9220




February 26, 2019

Burke

SERIES: Basics, Nucleus Lola Clyde Park
ISOMETRIC PLAN 650 North Van Buren Street
DRAWN BY: Maggie Colton Moscow, |D 83843

BCI Burke Company, LLC PO Box 549 Fond du Lac, Wisconsin 54936-0549

Telephone 920-921-9220

Buell Recreation

907-114809-2

N



Proposal # 907-114809-2
Burke e

Proposal Prepared for: Project Location: Proposal Prepared by:
David Schott Lola Clyde Park Buell Recreation

City of Moscow 650 North Van Buren Street 7327 SW Barnes Rd. #601
650 North Van Buren Street Moscow, ID 83843 Portland, OR 97225
Moscow, ID 83843 Phone: 503-922-1650
Phone: Fax: 866-597-0033

doug@buellrecreation.com

Rachel Gora

Phone: 503-922-1650

Fax: 866-597-0033
Rachel@buellrecreation.com

Component No. Description Qty. User Cap. Ext.User Cap. Weight Ext. Weight

Burke Basics

550-0100 TOT SEAT, 7' & 8' PAIR, STD ... 1 2 2 23 23
550-0112 BELT SEAT, 8' PAIR, STD CHAIN 1 2 2 20 20
550-0135 5" OD ARCH SWING 1 0 0 366 366
550-0136 5" OD ARCH SWING ADD-ON 2 0 0 223 446
550-0175 FREEDOM SWING SEAT, PAIR, 8' ... 1 2 2 76 76
560-2579 VOLTA INCLUSIVE SPINNER 1 9 9 475 475
Nucleus
270-0050 8" CLOSURE PLATE 1 0 0 10 10
270-0112 UNITARY ENCLOSURE 1 0 0 34 34
270-0129 TRIANGLE PLATFORM 1 2 2 48 48
270-0130 SQUARE PLATFORM 1 6 6 106 106
270-0131 HEXAGONAL PLATFORM S5P 4 12 48 287 1,148
270-0148 BALCONY 1 2 2 99 99
270-0221 8" RISE RAMP W/ GUARDRAILS 2 10 20 356 712
270-0223 8" RISE ENTRANCE RAMP W/ GUAR... 1 10 10 377 377
370-0016 GRAB BAR ASSEMBLY 1 0 0 6 6
370-0157 COIL CLIMBER 56"-72" 1 3 3 114 114
370-0175 LOOP RUNG LADDER 24" 1 1 1 75 75
370-0313 SINGLE STEP 1 1 1 42 42
370-0420 LEAF CLIMBER 16" - 24" 1 2 2 62 62
370-0467 24" TRANSITION STAIR W/BARRIE... 2 2 4 164 328
370-0862 TREE BRANCH CLIMBER 48" 1 2 2 17 17
470-0571 VIPER Il SS 64-72 1 4 4 360 360
470-0753 VELO SLIDE, 64"-72" 1 2 2 146 146
470-0755 LUGE SLIDE, 48"-56" 1 4 4 198 198
570-0557 COUNTER PANEL, BELOW PLATFORM 1 4 4 37 37
570-1679 SPROCKET PANEL, ABOVE PLATFORM 1 2 2 64 64
570-1683 PARATROOP PANEL, ABOVE PLATFO... 1 3 3 54 54
570-1754 PLATFORM WHEELCHAIR GUARD 1 1 1 19 19
570-1851 CHIMES PANEL 1 4 4 56 56
570-1852 DRUM PANEL 1 4 4 51 51
570-1858 3-IN-A-ROW PANEL, ABOVE PLATF... 1 2 2 45 45
570-1862 COG WHEEL PANEL 1 2 2 63 63
570-1863 RAIN WHEEL PANEL 1 2 2 59 59
570-1864 GEAR PANEL 1 4 4 50 50
570-2620 ADA SPIRAL SPINNER ACCESSIBLE... 1 4 4 23 23



Proposal # 907-114809-2
Burke e 2 0

570-2662 CRAZY MAZE 2-SIDED PLAY PANEL 1 2 2 44 44
570-2678 CLOCK PANEL 1 1 1 50 50
600-0104 NPPS SUPERVISION SAFETY KIT 1 0 0 3 3
670-0001 POST ASSEMBLY 5" OD X 91" 10 0 0 49 490
670-0002 POST ASSEMBLY 5" OD X 107" 7 0 0 58 406
670-0099 INSTALLATION KIT, INTENSITY 1 0 0 2 2
670-0103 MAINTENANCE KIT, INTENSITY 1 0 0 0 0
670-0150 POST ASSEMBLY 5" OD X 80" 2 0 0 44 88
670-0156 POST MOUNTED BELL 1 1 1 5 5
670-0165 POST ASSEMBLY 5" OD X 123" 4 0 0 66 264
670-0166 POST ASSEMBLY 5" OD X 139" 2 0 0 74 148
670-0167 POST ASSEMBLY 5" OD X 147" 6 0 0 78 468
Total User Capacity: 162

Total Weight: 7,777 Ibs.



BURKE GENERATIONS WARRANTY®

The Longest and Strongest warranty in the industry

BCl Burke Company, LLC (“Burke”) warrants that all standard products are warranted to be free from defects in materials and workmanship, under normal use and service,
fora period of one (1) year from the date of invoice.

We stand behind our products.

In addition, the following products are warranted, under normal use and service from the date of invoice as follows:

One Hundred (100) Year Limited Warranty on aluminum and steel upright posts (including Intensity®, Voltage®, Nucleus®, Little Buddies® and ELEVATE®/ACTIVATE®)
against structural failure due to corrosion, deterioration or workmanship.

One Hundred (100) Year Limited Warranty on KoreKonnect® clamps against structural failure due to corrosion, deterioration or workrmanship.

One Hundred (100) Year Limited Warranty on Hardware (nuts, bolts, washers)

One Hundred (100) Year Limited Warranty on bolt-through fastening and clamp systems (Voltage®, Intensity®, Nucleus®, Little Buddies® and ELEVATE®/ACTIVATE®).
Twenty-Five (25) Year Limited Warranty on spring assemblies and aluminum cast animals.

Fifteen (15) Year Limited Warranty on main structure platforms and decks, metal roofs, table tops, bench tops, railings and tarriers.

Fifteen (15) Year Limited Warranty on all plastic components including StoneBorders against structural failure due to materials or workmanship.

Ten (10) Year Limited Warranty on ShadePlay Canopies fabric, threads, and cables against degradation, cracking or material breakdown resulting from ultra-violet
exposure, natural deterioration or manufacturing defects. This warranty is limited to the design loads as stated in the specifications.

Ten (10) Year Limited Warranty on NaturePlay® Boulders and GFRC products against structural failure due to natural deterioration or workmanship. Natural wear, which
may occur with any concrete product with age, is excluded from this warranty

Ten (10) Year Limited Warranty on Full Color Custom Signage against manufacturing defects that cause delamination or degradation of the sign. Full Color Custom Signs
also carry a two (2) year warranty against premature fading of the print and graphics on the signs.

Five (5) Year Limited Warranty on Intensity® and RopeVenture® cables and LEVEL X® flex bridge against premature wear due to natural deterioration or manufacturing
defects. Determination of premature wear will be at the manufacturer’s discretion.

Five (5) Year Limited Warranty on swing seats and hangers; Kid Koaster® Trolleys and other moving parts against structural failure due to materials or workmanship.
Five (5) Year Limited Warranty on PlayEnsemblem cables and mallets against defects in materials an d workmanship.

Three (3) Year Limited Warranty on electronic panel speakers, sound chips and circuit boards against electronic failure caused by manufacturing defects.
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The warranty stated above is valid only if the equipment is erected in conformity with the layout plan and/or installation instructions fumished by BCl Burke Company,
LLC using approved parts; have been maintained and inspected in accordance with BCI Burke Company, LLC instructions. Burke's liability and your exclusive remedly
hereunder will be limited to repair or replacement of those parts found in Burke’s reasonable judgment to be defective. Any claim made within the above stated
warranty periods must be made promptly after discovery of the defect. A part is covered only for the original warranty period of the applicable part. Replacement
parts carry the applicable warranty from the date of shipment of the replacement from Burke. After the expiration of the warranty period, you must pay for all parts,
transportation and service charges.

Burke reserves the right to accept or reject any claim in whole or in part. Burke will not accept the return of any product without its prior written approval. Burke will
assume transportation charges for shipment of the returned product if it is returned in strict compliance with Burke's written instructions.

THE FOREGOING WARRANTIES ARE EXCLUSIVE AND IN LIEU OF ANY OTHER WARRANTY, EXPRESS OR IMPLIED, INCLUDING BUT NOT LIMITED

TO ANY IMPLIED WARRANTY OR MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE. IF THE FOREGOING DISCLAIMER OF ADDITIONAL WARRANTIES
IS NOT GIVEN FULL FORCE AND EFFECT, ANY RESULTING ADDITIONAL WARRANTY SHALL BE LIMITED IN DURATION TO THE EXPRESS WARRANTIES AND BE
OTHERWISE SUBJECT TO AND LIMITED BY THE TERMS OF BURKE'S PRODUCT WARRANTY. SOME STATES DO NOT ALLOW THE EXCLUSION OF CERTAIN IMPLIED
WARRANTIES, SO THE ABOVE LIMITATION MAY NOT APPLY TO YOU.

Warranty Exclusions: The above stated warranties do not cover: “cosmetic” defects, such as scratches, dents, marring, or fading; damage due to incorrect installation,
vandalism, misuse, accident, wear and tear from normal use, exposure to extreme weather; immersion in salt or chlorine water, unauthorized repair or modification,
abnormal use, lack of maintenance, or other cause not within Burke’s control; and

Limitation of Remedies: Burke is not liable for consequential or incidental damages, including but not limited to labor costs or lost profits resulting from the use of or
inability to use the products or from the products being incarporated in or becoming a component of any other product. If, after a reasonable number of repeated
efforts, Burke is unable to repair or replace a defective or nonconforming product, Burke shall have the option to accept return of the product, or part thereof, if such
does not substantially impair its value, and retum the purchase price as the buyer’s entire and exclusive remedy. Without limiting the generality of the foregoing, Burke will
not be responsible for labor costs involved in the removal of products or the installation of replacement products. Some states do not allow the exclusion of incidental
damages, so the above exclusion may not apply to you.

Contact your local Burke Representative for warranty information regarding Burke Turf® and Burke Tile products.
Terms of Sale

Pricing: Prices published in this catalog are in USD, are approximate and do not include shipping & handling, surfacing, installation nor applicable taxes.
All prices are subject to change without notice. Contact your Burke representative for current pricing. Payments are to be made in USD.

Weights: Weights are approximate and may vary with actual orders.
Installation: All equipment is shipped unassembled. For a list of factory-certified installers inyour area, please contact your Burke representative.

Specifications: Product specifications in this catalog were correct at the time of publication. However, product improvements are ongoing at Burke, and we reserve the
right to change or discontinue specifications without notice.

Loss or Damage in Transit: A signed bill of lading is our receipt from a carrier that our shipment to you was complete and in good condition upon arrival. Before you
sign, please check the Bill of Lading carefully when the shipment arrives to make sure nothing is missing and there are no damages. Once the shipment leaves our plant,
we are no longer responsible for any damage, loss or shortage.

For more information regarding the warranty, call Customer Service at 920-921-9220 or 1-800-356-2070. 01/2019

BCIBURKE.COM Burm 800.266.1250



CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY

Sarah Banks, Finance Director Public Works / Finance Committee
ADDITIONAL PRESENTER(S) OTHER RESOURCES
AGENDA ITEM TITLE

Disbursement Report for February 2019 — Sarah Banks

DESCRIPTION

Disbursement Report for February 2019. Staff will present the Accounts Payable Report for the month
ending February 2019. This was reviewed, signed and recommended for approval by the Public
Works/Finance Committee on March 11, 2019.

STAFF RECOMMENDATION

PROPOSED ACTIONS
ACTIONS: Approve the Disbursements Report for the month of February, 2019.

FISCAL IMPACT

PERSONNEL IMPACT

ATTACHMENTS

1. Cash & Investments Balances FEB 2019
2. Disbursement Report FEB 2019
3. Revenue 2019
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City of Moscow

Cash and Investments
Balances as of 2/28/2019

Year to Date

Fund Balance
General Fund $ 6,160,732.21
Street Fund $ 1,877,448.95
Culture & Recreation $ 1,395,777.86
MSDCPF $ 147,784.51
1912 Fund $ 56,745.33
Transit Center $ 67,210.03
Water Fund $ 3,027,874.02
Sewer/WWTP $ 4,343,606.50
Sanitation Fund $ 2,538,349.32
Fleet Fund $ 3,293,150.93
Information Systems $ 1,693,888.29
Water Capital $ 6,150,149.51
Sewer Capital $ 8,677,909.09
Capital Projects $ 3,208,389.04
Sanitation Capital $ 5,115,061.47
LID construction $ 167,678.24
Hamilton $ 2,379,182.16
Bond & Interest $ 14,296.95
LID Funds $ 20,162.70
Payroll Service $ 554,154.51

Total Cash & Investments

50,889,551.62




DISBURSEMENTS REPORT FOR FEBRUARY 2019

'ACCOUNTS PAYABLE
ACCOUNTS PAYABLE ACCOUNTS PAYABLE ACCOUNTS PAYABLE _ACCOUNTS PAYABLE _ACCOUNTS PAYABLE _ACCOUNTS PAYABLE _ACCOUNTS PAYABLE _ACCOUNTS PAYABLE _ACCOUNTS PAYABLE ACH VOID CHECKS PAYROLL PAYROLL GRAND TOTALS

FUND NAME

DATE 2/1/2019 2/1/2019 2/7/2019 2/14/2019 2/21/2019 2/28/2019 2/4/2019 2/15/2019 2/1/2019 2/15/2019
2/19/2019 2/22/2019
BATCH # 00002.02.2019 00004.02.2009 00001.02.2019 00006022019 00008.02.2019 00010022019 00005.02.2019 00003.02.2019
00003.02.2019 00009.02.2019 00004.02.2019 00100.02.2019  00201.02.2019
00001.03.2019

CHECK #'s 90195,90196 90197 90198-90291 90293-90388 90389-90427 90433-90489 Feb.CCACHs _ 90368,90391,90415  20910-20918  20919-20928
Fund #

|ACH for Wells Fargo to be Imported 11,247.77 11,247.77
101 GENERAL 345036 35,350.00 30,846.91 115,814.90 144,091.98 530536 18,400.42 (50.00) 305,518.84 384,423.12 1,043,525.79
105 STREETS 3,500.00 26,946.23 26,208.53 4557.76 6,605.43 101.86 25,894.60 27,71443 122,386.84
120 RECREATION AND CULTURE 11,194.00 35,059.22 323.04 13,589.26 1,590.42 50,0131 54,654.13 166,759.83
121 MSD COMM. PLAY FIELDS 138.46 1,330.30 41421 1,924.48 2,131.03 5,938.48
123 1912 CENTER 791667 7,916.67
128 TRANSIT CENTER 191.03 1,238.10 5298 1,482.11
220 WATER 6,300.00 25,606.09 31,770.36 5,820.77 818,65 2,902.56 (60.33) 47,776.82 48,592.30 182,930.14
230 SEWER 4,900.00 52,403.87 48,158.64 1,446.61 23,551.94 991.46 (883.52) 47,664.77 47,505.06 225,738.83
240 SANITATION 35000 1,027.00 205,597.79 84,317.80 2,528.50 709.11 5,360.75 545485 305,345.80
290 FLEET 1,400.00 643663 1025492 3,139.91 43485 46.69 12,266.70 12,765.07 46,744.77
295 INFORMATION SYSTEMS 1,750.00 4060.20 18,099.24 23,880.19 50.00 10,593.25 18,895.94 18,934.24 96,263.06
320 WATER CAPITAL PROJECTS 52,531.54 65,958.70 13,235.46 131,725.70
330 SEWER CAPITAL PROJECTS 7,850.00 892 7,858.92
340 SANITATION CAPITAL PROJ 0.00
350 CAPITAL PROJECTS 13,663.64 9,384.96 34,04837 42,303.48 350.00 99,750.45
355 LID CONSTRUCTION 0.00
380 HAMILTON - PARKS & REC 0.00
590 BONDS & INTEREST 0.00

TOTAL 3,45036 | 53,550.00 232,895.60 576,792.33 314,870.81 95,654.66 46,933.54 (993.85) 515,314.21 _ 602,174.23 2,455,615.16

WIRE Transfers:

Jim Boland, Chair

Art Bettge

Anne Zabala

Sarah L. Banks, Finance Director




RECEIPTS REPORT FOR FEBRUARY 2019
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FUND NAME & & & #° ° ¢ & 5 & & Grand Total
<% < < o & ol 5 < s [N rand ota

Fund #
101 GENERAL 98,402.77 98,681.20 37,223.39 164,164.68 130,216.11  11,999.71 37,456.73 17,038.73 0.00 4,440.82 599,624.14
105 STREETS 13,221.28 0.00 0.00 313,196.44 24,989.23 0.00 0.00 85.00 0.00 0.00 351,491.95
120 RECREATION AND CULTURE 0.00 0.00 25.00 0.00 8,443.49 0.00 0.00 30.51 0.00 0.00 8,499.00
121 MSD COMMUNITY PLAY FIELDS 0.00 0.00 0.00 5,305.75 0.00 0.00 0.00 0.00 0.00 0.00 5,305.75
123 1912 CENTER 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
128 TRANSIT CENTER 0.00 0.00 0.00 0.00 1,404.16 0.00 0.00 0.00 0.00 73.17 1,477.33
220 WATER 0.00 0.00 0.00 0.00 419,691.70 0.00 55,937.40 150.00 0.00 0.00 475,779.10
230 SEWER 0.00 0.00 0.00 0.00 546,087.91 0.00 0.00 1,440.07 0.00 0.00 547,527.98
240 SANITATION 0.00 0.00 0.00 0.00 461,260.62 0.00 0.00 2,000.00 0.00 0.00 463,260.62
290 FLEET 0.00 0.00 0.00 181.26 76,328.25 0.00 0.00 0.00 0.00 0.00 76,509.51
295 INFORMATION SYSTEMS 0.00 0.00 0.00 0.00 102,851.67 0.00 0.00 85.19 0.00 0.00 102,936.86
320 WATER CAPITAL PROJECTS 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
330 SEWER CAPITAL PROJECTS 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
340 SANITATION CAPITAL PROJECTS 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
350 CAPITAL PROJECTS 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 764.50 764.50
355 LID CONSTRUCTION 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
380 HAMILTON P&R 0.00 0.00 0.00 0.00 0.00 0.00 4,898.32 0.00 0.00 0.00 4,898.32
590 BOND & INTEREST 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
595 LID FUNDS 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
TOTAL 111,624.05 98,681.20 37,248.30  482,848.13  L,771,273.14 1L,000.71 98,292.45  20,829.50 000 527849  2,638,075.06



CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY

Sarah Banks, Finance Director Admin.istrative Committee or Public Works / Finance
Committee

ADDITIONAL PRESENTER(S) OTHER RESOURCES

AGENDA ITEM TITLE

Fourth Quarter Financial Report — Sarah Banks

DESCRIPTION

Fourth Quarter Financial Report (July 1 to September 30, 2018) for FY2018. Staff will present the
financial report for the fourth quarter of fiscal year 2018 (July 1 to September 30, 2018). This was
reviewed and recommended for approval by the Public Works/Finance Committee on March 11, 2019.

STAFF RECOMMENDATION

PROPOSED ACTIONS

ACTIONS: Approve the financial report for the 4th quarter of fiscal year 2018 (10/1/2017 - 9/30/2018).
FISCAL IMPACT

PERSONNEL IMPACT

ATTACHMENTS

L. 4th Qtr 2018 - Council
2. 4th Qtr 2018 - Newspaper
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SUMMARY FINANCIAL REPORT BY FUND - BUDGET AND ACTUAL

City of Moscow
QUARTERLY FINANCIAL REPORT

Budget For Fiscal Year Ending September 30, 2018

101

105

120

121

123

128

220

230

240

Percent of Year 100%

Budget to
Original Final September-18 Actual
Fund Budget Budget YTD To Date
General Fund Revenues 15,234,279 15,244,279 15,124,494 99.21%
Salaries & Benefits 8,573,270 8,573,270 7,877,951 91.89%
Operations 3,961,560 3,971,560 3,637,300 91.58%
Capital Outlay 178,900 178,900 250,237 139.88%
Transfers 2,520,549 2,520,549 3,082,947 122.31%
Total General Fund Expenditures 15,234,279 15,244,279 14,848,435 97.40%
Street Department Revenues 3,332,922 3,375,022 3,071,961 91.02%
Salaries & Benefits 749,600 749,600 638,663 85.20%
Operations 1,176,193 1,218,293 984,710 80.83%
Capital Outlay 0 0 2,516 0.00%
Transfers 1,407,129 1,407,129 1,458,347 103.64%
Total Street Fund Expenditures 3,332,922 3,375,022 3,084,235 91.38%
Recreation & Culture Revenues 2,893,637 2,912,469 2,519,798 86.52%
Salaries & Benefits 1,737,595 1,737,595 1,565,534 90.10%
Operations 1,069,797 1,088,629 927,404 85.19%
Capital Outlay 80,970 80,970 10,450 12.91%
Debt Service 0 0 0 0.00%
Transfers 5,275 5,275 5,275 100.00%
Total Parks & Rec Expenditures 2,893,637 2,912,469 2,508,663 86.14%
MSD Community Playfields Revenues 178,168 178,168 135,985 76.32%
Salaries & Benefits 62,075 62,075 47,675 76.80%
Operations 112,082 112,082 83,155 74.19%
Transfers 4,011 4,011 4,011 100.00%
Total MSD Community Playfields 178,168 178,168 134,841 75.68%
1912 Center Revenues 106,100 106,100 83,100 78.32%
Operations 106,100 106,100 97,297 91.70%
Capital Outlay 0 0 0 0.00%
Total 1912 Center Expenditures 106,100 106,100 97,297 91.70%
Transit Center Revenues 142,682 142,682 96,488 67.62%
Operations 142,682 142,682 90,638 63.52%
Total Transit Center Fund 142,682 142,682 90,638 63.52%
Water Fund Revenues 5,801,630 5,801,630 5,738,049 98.90%
Salaries & Benefits 1,241,055 1,241,055 1,231,766 99.25%
Operations 1,772,975 1,772,975 1,058,515 59.70%
Capital Outlay 252,500 252,500 185,223 73.36%
Transfers 2,535,100 2,535,100 2,585,675 101.99%
Total Water Fund Expenditures 5,801,630 5,801,630 5,061,178 87.24%
Sewer Fund Revenues 8,505,336 8,505,336 7,934,738 93.29%
Salaries & Benefits 1,389,035 1,389,035 1,256,726 90.47%
Operations 1,800,891 1,800,891 1,096,443 60.88%
Capital Outlay 513,200 513,200 127,610 24.87%
Debt Service 1,148,710 1,148,710 1,231,454 107.20%
Transfers 3,653,500 3,653,500 4,114,763 112.63%
Total Sewer Fund Expenditures 8,505,336 8,505,336 7,826,996 92.02%
Sanitation Fund Revenues 5,658,874 5,658,874 5,966,805 105.44%
Salaries & Benefits 98,725 98,725 99,713 101.00%



290

295

320
330
340
350
355
380
590
595

320
330
340
350
355
380
590
595

Operations

Capital Outlay
Transfers

Total Sanitation Fund

Fleet Management Revenues
Salaries & Benefits
Operations
Capital Outlay
Debt Service
Transfers
Total Fleet Management Expenditures

Information Systems
Salaries & Benefits
Operations
Capital Outlay
Transfers
Total Information Systems Expenditures

Revenue for Miscellaneous Funds
Water Construction Fund

Sewer Construction Fund
Sanitation Construciton Fund
Capital Projects Fund

LID Construction Fund

Hamilton P & R

Bond & Interest Debt Service Fund
LID Bonded Debt Service Fund
Total Miscellaneous Fund Revenue

Expenses for Miscellaneous Funds
Water Construction Fund

Sewer Construction Fund
Sanitation Construction Fund
Capital Projects Fund

LID Construction Fund

Hamilton P & R

Bond & Interest Debt Service Fund
LID Bonded Debt Service Fund
Total Miscellaneous Fund Expenses

Total City Revenue (1)
Total City Expenses

Note: Citizens are invited to inspect the detailed supporting records of the above financial statements.
(1) Revenues do not include beginning fund balance as a resource available in this repori

4,169,816 4,169,816 4,100,965 98.35%
0 0 0 0.00%
1,390,333 1,390,333 1,390,333 100.00%
5,658,874 5,658,874 5,591,010 98.80%
1,795,342 2,347,342 1,556,067 66.29%
323,580 323,580 316,002 97.66%
1,002,762 1,002,762 416,819 41.57%
454,000 1,006,000 919,858 91.44%
0 0 0 0.00%
15,000 15,000 15,000 100.00%
1,795,342 2,347,342 1,667,679 71.05%
1,598,026 1,696,545 1,256,229 74.05%
452,420 452,420 435,577 96.28%
683,106 781,625 693,915 88.78%
458,500 458,500 34,415 7.51%
4,000 4,000 4,000 100.00%
1,598,026 1,696,545 1,167,906 68.84%
7,434,164 7,434,164 1,224,311 16.47%
6,733,433 6,733,433 2,863,056 42.52%
4,842,984 4,842,984 593,699 12.26%
4,955,720 6,230,733 3,174,081 50.94%
177,000 177,000 2,983 1.69%
229,000 252,503 43,473 17.22%
10,247,422 10,247,422 177,833 1.74%
30,000 30,000 1,693 5.64%
34,649,723 35,948,239 8,081,131 22.48%
7,434,164 7,434,164 2,842,600 38.24%
6,733,433 6,733,433 595,493 8.84%
4,842,984 4,842,984 0 0.00%
4,955,720 6,230,733 2,779,813 44.61%
177,000 177,000 0 0.00%
229,000 252,503 229,000 90.69%
10,247,422 10,247,422 242,350 2.36%
30,000 30,000 30,000 100.00%
34,649,723 35,948,239 6,719,256 18.69%
79,896,719 81,916,686 51,564,845 62.95%
79,896,719 81,916,686 48,798,135 59.57%



City of Moscow

QUARTERLY FINANCIAL REPORT
Budget For Fiscal Year Ending September 30, 2018
SUMMARY FINANCIAL REPORT BY FUND - BUDGET AND ACTUAL

General Fund
Revenues
Salaries & Benefits
Operations
Capital Outlay
Transfers
Total General Fund Expenditures

Bond & Interest Debt Service Revenue
Bond & Interest Debt Service Expenditures

Other Governmental Funds
Revenues
Salaries & Benefits
Operations
Capital Outlay
Transfers
Debt Service
Total Other Governmental Expenditures

All Capital Projects Funds
Revenues
Capital Outlay
Total Capital Projects Expenditures

Enterprise Funds
Revenues
Salaries & Benefits
Operations
Capital Outlay
Debt Service
Transfers
Total Enterprise Fund Expenditures

Internal Service Funds
Revenues
Salaries & Benefits
Operations
Capital Outlay
Transfers

Total Fleet Management Expenditures

Total City Revenue (1)
Total City Expenses

Note: Citizens are invited to inspect the detailed supporting records of the above financial statements.
(1) Revenues do not include beginning fund balance as a resource available in this report

Percent of Year 100%
Budget to
Original Final September-18 Actual
Budget Budget YTD To Date
15,234,279 15,244,279 15,124,494 99.21%
8,573,270 8,573,270 7,877,951 91.89%
3,961,560 3,971,560 3,637,300 91.58%
178,900 178,900 250,237 139.88%
2,520,549 2,520,549 3,082,947 122.31%
15,234,279 15,244,279 14,848,435 97.40%
10,277,422 10,277,422 179,527 1.75%
10,277,422 10,277,422 272,350 2.65%
6,653,509 6,714,441 5,907,332 87.98%
2,549,270 2,549,270 2,251,872 88.33%
2,606,854 2,667,786 2,183,204 81.84%
80,970 80,970 12,966 16.01%
1,416,415 1,416,415 1,467,633 103.62%
0 0 0 0.00%
6,653,509 6,714,441 5,915,674 88.10%
24,372,301 25,670,817 7,901,604 30.78%
24,372,301 25,670,817 6,446,906 25.11%
24,372,301 25,670,817 6,446,906 25.11%
19,965,840 19,965,840 19,639,593 98.37%
2,728,815 2,728,815 2,588,204 94.85%
7,743,682 7,743,682 6,255,922 80.79%
765,700 765,700 312,833 40.86%
1,148,710 1,148,710 1,231,454 107.20%
7,578,933 7,578,933 8,090,771 106.75%
19,965,840 19,965,840 18,479,184 92.55%
3,393,368 4,043,887 2,812,296 69.54%
776,000 776,000 751,578 96.85%
1,685,868 1,784,387 1,110,734 62.25%
912,500 1,464,500 954,273 65.16%
19,000 19,000 19,000 100.00%
3,393,368 4,043,887 2,835,585 70.12%
79,896,719 81,916,686 51,564,845 62.95%
79,896,719 81,916,686 48,798,135 59.57%



COMMITTEE STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF

Amanda Argona, Community Events Manager

ADDITIONAL PRESENTER(S) OTHER RESOURCES
Jen Pfiffner, Assistant City Supervisor

AGENDA ITEM TITLE

2019 Moscow Farmers Market Handbook (ACTION ITEM) - Amanda Argona.
DESCRIPTION

In 2018, the Moscow Farmers Market implemented the first version of the Moscow Farmers Market
Vendor Handbook, an expanded policy document for vendors of the Market. Staff and a Farmers Market
Commission Policy Sub-Committee reviewed and proposed revisions for the 2019 Moscow Farmers
Market Handbook. These revisions were reviewed by the Farmers Market Commission at their
December, January, and February meetings. The Commission accepted the revisions as a whole at the
February 5, 2019 Moscow Farmers Market Commission meeting. Annual adoption of the Handbook by
the City Council is required for adoption of the policies for the Market season.

STAFF RECOMMENDATION
Recommend approval of the 2019 Moscow Farmers Market Handbook.

PROPOSED ACTIONS

ACTIONS: Recommend approval of the 2019 Moscow Farmers Market Handbook, or take such other
action deemed appropriate.

FISCAL IMPACT

PERSONNEL IMPACT

ATTACHMENTS
1. 2019 Moscow Farmers Market Vendor Handbook FINAL

Page 1 of 1
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Moscow Farmers Market Overview

The Moscow Farmers Market has been a
treasured and vibrant part of the community
since its inception in 1977 as a small grass-
roots gathering. It serves to provide locally
grown produce and quality wares, as well
as bring the community together in ways no
other event or service does. Whether
Market goers visit to purchase their weekly
groceries or simply to enjoy the music and
socialize, the experience of the Market
promotes a sense of place, and helps citizens
feel tied to the community. The Moscow
Farmers Market is unique in its ability to stay
rooted to its original purpose and charm of
a local market, while growing and
progressing with trends and needs. The
variety of stakeholders invested in the
Moscow Farmers Market means that each
decision can have a great impact on our
residents, vendors, local businesses, City
staff, and more.

Market Leadership is formed by a
collaboration of City of Moscow Staff and a
Moscow  Farmers Market Commission
comprised of community residents, vendors,
and other representatives. City staff
manages the operational and regulatory
aspects of the Market while Commission
members guide the vision and values of the
Market.

It is the duty of the Commission to suggest
ways to promote and improve the Farmers
Market, propose and/or review Market
policies, keep abreast of trends and
opportunities  for  advancing  Market
interests, products, standards, and offerings,
and fo otherwise act in an advisory role to
the Moscow City Council.

The Commission meets regularly on the first
Tuesday of each month, from 4:00 p.m. to
5:30 p.m. in the Council Chambers at City
Hall, 206 E. Third Street, Moscow, Idaho.

Meetings are open to the public.

Farmers Market Commission Members

Adam Reed
Produce Vendor Representative

Renee Love
Specialty Food Vendor Representative

Linda Heath

Crafts Vendor Representative

Vacant
At-Large Representative

Jamie Hill
At-Large Representative

Joann Muneta
At-Large Representative

David Pierce
At-Large Representative

Colette DePhelps
University of Idaho Extension Representative

Jenny Ford
Moscow Chamber of Commerce Representative



Mission Statement

The Moscow Farmers Market celebrates life on the Palouse by providing the community with the
opportunity to buy and sell locally farmed and/or created agricultural products (e.g., crops, meat,
cheese, wine, etc.), distinctive handmade goods, artisan pieces, and original-recipe cuisine. This
venue is meant to encourage and support sustainable economic, social and environmental practices.

Core Values
Access: Providing access to locally grown produce, foods, unique hand-made goods and their

producers.

Economic Opportunity: Contributing to the greater Moscow economy with emphasis on assisting
local, small, independently owned, and start-up enterprises.

Community: Building community by welcoming all residents and visitors, and providing a safe space
and opportunity for community engagement, interaction, entertainment, and cultural enrichment.

Information: Increasing awareness of, and providing education about and in support of health and
wellness practices, regional agriculture, sustainability, and sound environmental practices.

City of Moscow Farmers Market Staff

Jen Pfiffner, Assistant City Supervisor
ipfiffner@ci.moscow.id.us 208.883.7123

Amanda Argona, Community Events Manager
aargona@ci.moscow.id.us ~ 208.883.7132

DJ Scallorn, Administrative Specialist
dscallorn(@ci.moscow.id.us 208.883.7000 ext. 7204

Zack Ellis, Digital Media Specialist
zellis@ci.moscow.id.us 208.883.7000 ext. 7231

Davy Frogley, Program Coordinator, AmeriCorps
dfrogley@ci.moscow.id.us 208.883.7000 ext. 7233

FIND, LIKE & FOLLOW THE MOSCOW FARMERS MARKET

Facebook @MoscowFarmersMarket
Twitter @MosFarmersMkt
Instagram @cityofmoscowid


mailto:jpfiffner@ci.moscow.id.us
mailto:aargona@ci.moscow.id.us
mailto:dscallorn@ci.moscow.id.us
mailto:zellis@ci.moscow.id.us
mailto:dfrogley@ci.moscow.id.us

Philosophies

The Market has adopted several important philosophies to maintain its integrity. Using these
concepts, in conjunction with the Mission and values, has provided operational guidelines for the
Market for many years.

Agricultural Focus: It is the goal of the Moscow Farmers Market to have fifty percent (50%) of all
approved Vendors selling agricultural products.

Economic Development: The Market encourages all Vendors to utilize local sourcing that is direct

from producer, in an effort to support regional agriculture and small businesses.

Local Production: All Vendors shall be the grower/producer and conduct their operation in a
location not more than two hundred (200) air miles from Moscow, Idaho.
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Definition of Terms

These definitions are included to provide a background for
terms used throughout this document. The Market relied on a
variety of sources in formulating the following definitions,
which included the use of definitions from entities like the
Farmers Market Coalition, U.S. Department of Agriculture,
Woashington State Farmers Market Association, etc. to keep
on trend with best practices for farmers markets. Ultimate

decision regarding interpretation of these definitions lies
with the Market Manager.

Agriculture: The science, art, or practice of cultivating the soil, producing crops, and raising

livestock, and in varying degrees, the preparation and marketing of the resulting products.

Approved Vendor: An individual or a group that qualify to participate in selling at the Market
in at least one (1) of the listed vending categories, as defined in this Handbook. Agricultural
Vendors are approved through an interview and trial period, followed by a site visit. All other
Vendors are approved through a jury process as outlined in Appendix 6. These vetting processes
are in place to ensure compliance with Market Policy and Philosophies. All Vendors are subject to
a site visit.

Handmade: Items show evidence of manual skills and dedication of one’s own design, creativity,

and making.

Local: For the purposes of this Handbook, the Market defines ‘local’ as “No more than two hundred

(200) air miles from the City of Moscow, Idaho”. Please see the visual aid on page 3.

Local Sourcing: The purchase of goods directly from local growers / producers for use in creating

a product for sale at the Moscow Farmers Market.

Product Mix: A recognition that the Moscow Farmers Market, as a whole, needs a balance of

products.

Sustainable Practices: An integrated system of plant and animal production practices that are
capable of maintaining their productivity and usefulness to society over the course of time. These
systems incorporate the most efficient use of nonrenewable resources and on-farm resources, and
where appropriate, utilize natural biological cycles and controls that maintain agricultural
productivity, promote economic viability in both the short and long term, and maintain stable rural
communities and quality of life.



Vendor Categories

All Vendors are required to submit relevant copies of permits, licenses, and/or third party
certifications prior to vending. It is the responsibility of the Vendor to know and understand what
regulations may apply to their operation. See Appendix 5 for a list of resources.

Agriculture Vendors

Vendors who participate in the cultivation, harvesting, or production of crops, or management of
livestock and bees. Vendors are strongly encouraged to be hygienic and sustainable with their
practices in the planting, growing, cultivating, harvesting, transporting, and offering of such items
for sale.

Fresh Produce and Nursery: Vendors who grow or produce herbs, fruits, vegetables, cut flowers,
plants, grains, seeds, raw nuts, shrubs, trees, and vine starts.

Meat [ Poultry: Vendors who raise animals with the intent of selling the majority of those products
as cuts of meat, “off the hoof” sales, and byproducts like milk, eggs, etc.

Apiarist: Vendors who keep bees and manage beehives where the majority of products sold are
the honey, honeycomb, and wax from their hives.

Value-Added: Market Vendors who produce the majority of supplies or ingredients for their
processed goods and /or foods, which includes fibers, wood products, preserves, jams, jellies, ciders,
beer, wine, syrups, salsas, smoked meats, cheeses, dried fruits and herbs, flours, oils, etc. The
significant constituents of the product must be grown or raised on the producer’s farm, ranch or
market garden. Where possible, Vendors in this category must also be the processor of these
value-added items.

Forager: Vendors who harvest qualified, unaltered items from the wild.

Non-Agriculture Vendors

Prepared Food Vendors: Vendors who offer prepared foods must make these items in accordance
with Local and State regulations. State Code requires the use of commercial kitchens to prepare
certain foods.

Processed Foods: Vendors who create and process foods not intended for immediate consumption,
including, but not limited to, preserves, jams, jellies, ciders, beer, wine, syrups, salsas, smoked meats,
cheeses, dried fruit, dried herbs, roasted nuts, seasonings, drink mixes, flavored oils, etc., with all
such ingredients not grown or raised by the producer.

Ready to Eat Foods. Vendors who create ready-to-eat foods made on-site on Market day, or
prepared in advance and served on Market day that may be used for immediate consumption.

Craft and/or Artisan Vendors: Vendors who hand-make or hand-design products that are of a
home, studio, or cottage-type industry using an intermediate type technology rather than industrial-
type production. Vendors in this category may not sell items made by others, unless it is a part of
the product design as a whole (i.e. a ceramic honey pot and wooden honey dipper; pendant and
chain; frame for a photo; etc.). Examples of unacceptable items include, but are not limited to,
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tracings, paint-by-number, wood or metal products using duplicating machines, kits in any form, and
any other items which clearly do not reflect originality of design, as determined by the jury process
or Farmers Market Manager. The following sub-categories apply to Craft and/or Artisan Vendors:

Fine Arts such as painting, drawing, sculpture, pottery, ceramics, etc.

Heritage Arts such as basket-making, soap-making*, candle-making, woodworking, blacksmithing,
knitting, crocheting, etc.

Decorative Arts for self, home and garden, such as jewelry, birdhouses, furniture from recycled
materials, mosaics, stained-glass items, lawn sculpture, photography, etc.

*Cosmetics fall under Crafts and/or Artisan, unless the Vendor grows or raises the majority of items
used to create the final product. Cosmetics include creams, lotions, shampoos, and some soap products.
The Market does not consider items consisting primarily of alkali salts and of fatty acids that make no
label claim other than the cleansing of the human body as cosmetics), but the following rules may still
apply. Cosmetics must follow rules set by the Federal Drug Administration, comply with the Federal
Food, Drug, and Cosmetic Act, and the Fair Packaging and Labeling Act.

Youth Vendors

The Market encourages and supports early entrepreneurial interest of farming, gardening, crafts, and
food preparation. This Handbook generally applies to Youth Vendors. Adults, chaperones, guardians,
and/or other family members in attendance with a Youth Vendor shall also abide by this Handbook
and subsequent policies, especially in decorum and etiquette.

The following sub-categories are applicable to Youth Vendors to assist with product distribution:

Sprouts (ages 6-12) — Youth Vendors in this age category are limited to a three foot by three foot
(3'x3’) space located at the intersection of 5t Street and Main Street. A maximum of six (6) spaces
will be available to Sprouts on a Market day.

Juniors (ages 13-17) — Youth Vendors in this age category may have the choice of a five foot by
fifteen foot (5’x15’) space in designated, available spaces located along Main Street in the Market
Location. Juniors requesting an eleven foot by fifteen foot (11°x15’) space will be required to jury
their products or will submit to a site visit, as outlined in Appendix 6.

All Youth Vendors shall adhere to the following:

e Be the grower or producer of items for sale.

e Complete and submit paperwork.
o Food Risk Assessment form (applicable for the sale of drink/food).
o Youth Vendor registration form.
0 Release and Hold Harmless form.
o ST-124 tax form (submitted to the Idaho Tax Commission at the end of the season).

e Request space by Tuesday at 5:00 p.m. for priority consideration.

e Actively sell their goods and items without the assistance of a parent and/or chaperone,
where possible.



Have an adult chaperone present at the Moscow Farmers Market, or be supervised by a
parent and /or guardian.

Be limited to no more than three (3) individual youths in the cases of group participation.

Performance Vendors (Busker)
Any person or group of persons who provide entertainment in the Market by playing musical instruments,

singing, dancing, speaking, face painting, balloon tying, etc. Commercial vending of products is not a

“performance”. The Market reserves the right to designate locations for these activities in non-Vendor

spaces. The following apply to Performance Vendors:

May only seek tips or donations.

Shall only perform in designated areas.

May not utilize tents, canopies, or umbrellas.

Performance groups are limited to three (3) individuals or less.

Amplification is prohibited unless authorized by the Market Manager.

Hawking, swearing, and/or aggressive, lewd, and inciting language is prohibited.

May not occupy the same, designated space for more than a two and one-half (2.5) hour
time period.



Policies

Market Policies shall apply to the Moscow Farmers Market and its Vendors. The Farmers Market
Commission and Market Management developed these Policies, and City Council approved them.
Failure to abide by these Policies is grounds for penalty action.

Market Operating Policies
1. Market Location
The Market is located generally on Main Street south of Third Street and north of Sixth
Street, east of Main Street on the 4th Street right-of-way (west) of the cul-de-sac, east on
5th Street from Main Street to the alley, and Friendship Square in downtown Moscow, unless
temporarily located or extended elsewhere when found to be in the best interest of the
City. Most generally, the Market moves off Main Street for University of Idaho’s Homecoming
Parade. See Appendix | (Moscow Farmers Market Map & Boundaries).
2. Vendor Production and Location Rule
All Vendors shall be the grower / producer and shall conduct their growing/producing
operations in a location not more than two hundred (200) air miles from the City of Moscow,
Idaho.
3. Market Schedule
da. Market Season is every Saturday in the months of May through October, annually.
b. Market sales occur between the hours of 8:00 a.m. and 1:00 p.m., local time.
c. Main Street will be closed by City of Moscow Staff beginning at 5:00 a.m. and re-
opened by 2:00 p.m. by City of Moscow Staff.
d. The City of Moscow Police Department will have any non-Market related vehicles
removed from Main Street and 5™ Street, and any non-ADA vehicles removed from
the first parking bay of the Jackson Street parking lot, by 5:00 a.m.
4. Becoming a Market Vendor
a. Vending at the Moscow Farmers Market for new participants, or those who have
been absent from the Market for two (2) or more consecutive seasons, requires first
to be subject to the approval process, and second followed by the registration
process. These processes are specific for different vending categories. To become
an approved Vendor at the Moscow Farmers Market, please follow the steps
outlined in Appendix 6.
b. Returning Vendors will need to register for the upcoming season and submit relevant
required documents.

5. Market Vendor Space
da. Most Vendor spaces will be marked as an eleven foot by fifteen foot (11’ x 157)
space. A Vendor's business must be conducted within their assigned space. Vendors
may not extend beyond the limits of the assigned space or into the pedestrian area
at the entrance of the Vendor space unless specifically authorized by Market
Management. Any Vendor utilizing coverings for their space, such as canopies, tents,
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and/or umbrellas, may not extend these items outside their assigned space.
Requests for additional adjacent space will be granted at the discretion of Market
Manager, where possible. All Vendors are subject to unscheduled inspections
throughout the Market Season, by the Moscow Volunteer Fire Department for
compliance with relevant safety regulations to ensure public safety and emergency
vehicle accessibility. See Appendix 3 — Safety Compliance Requirements.

The Market recognizes the value of Vendors maintaining a consistent location for the
development of a healthy customer base. Without compromising quality, preference
will be given to the most local grower / producer when space becomes available.
Vending space allocation is decided at the discretion of the Market Manager and
is based on the level of commitment chosen by the Vendor as defined in the fee
schedule (see Appendix 2), as well as historical occupation and availability as it
pertains to Market Product Mix. Vendors that have consistently occupied a specific
space(s) in the Market during the previous Market Season, and who purchase the
Tier 3 vending package for the upcoming Market Season, will be given the
opportunity to remain in that same location for the duration of that Market Season.
Agricultural based Vendors whose product readiness is determined by the growing
seasons, will be given special consideration by Market Management on a case by
case basis.

Use of a Vendor space for purposes other than those outlined in this Handbook is
prohibited, unless specifically authorized.

Any proposal by Vendors to share a Vendor space must be approved by the Market
Manager.

The City reserves the right to make the final decision on vending space and Tier

package allocation, based upon Overall Market and Market Product Mix needs.

6. Market Fees

Fees include an annual registration fee, a daily per booth fee, and any additional amenity

fees as outlined in Appendix 2 — Moscow Farmers Market Fees.

a.

Structure. The Market utilizes a tier structure based on the number of Market days
a Vendor plans on attending during the Season. A Vendor’s rate is determined
based on the tier they select. Vendors pay the same rate throughout the Season,
regardless if they attend more or less of their anticipated Market dates.

e Annual Registration Fee. All Vendors, regardless of their selected tier will be
required to pay their associated registration fee at the Annual Vendor
Orientation. Vendors unable to attend the Orientation shall make arrangements
to pay this fee prior to the start of the Season.

e Invoices. All Vendors will receive invoices (weekly, monthly, or entire season),
via Farmspread, showing records of payments.

e Refunds. The Market does not provide refunds to Vendors for days that are
cancelled or missed.



e Payments. To reduce risk of theft and improve record keeping, payments will

be collected prior to Saturday. Failure to submit payment prior to Saturday,

will result in the Vendor’'s space being revoked for the following Market.

Vendors may choose to pay their fees through the following ways:

®=  Online via Farmspread invoices.

= In-person with cash, check, or credit card.

= By mailing a check to the Moscow Farmers Market, P O Box 9203, Moscow,
Idaho, 83843.
b. Tier Packages. Packages are non-transferrable and non-refundable. The Market

currently offers the following tier packages to Vendors.

e Tier-3 — Seventy-five percent (75%) or more attendance

Vendor chooses to attend between eighteen (18) and twenty-six (26)
consecutive Markets

Highest registration fee

Lowest daily per booth fee

Guaranteed same location

Allowed to substitute representation for two (2) Markets

Must  notify Management of their first and last anticipated
attendance date

e Tier-2 — Thirty to sixty percent (30-60%) attendance

Vendor chooses to attend between nine (?) and seventeen (17)
Markets

Mid-range registration fee

Mid-range daily booth fee

Same block location, as available

e Tier-1 — Less than thirty percent (30%) attendance

Vendor chooses to attend between one (1) and eight (8) Markets
Lowest registration fee

Highest daily per booth fee

No guaranteed same location

c. Registration. Registration for the Season will open annually in March, with notice

sent to all Vendors.

d. Attendance Requests. In order to streamline communication with the Market

Manager, Vendors are encouraged to use the Farmspread platform when

requesting, changing, or cancelling attendance days. Requests during the Season

shall be made by Tuesday at 5:00 p.m. for priority consideration. Requests

submitted after this time will be considered at the discretion of the Market Manager.

7. Regulation of Certain Activities during Market Operations

Because it is important for the continuing success of the Market to preserve its character and

appearance, and because the Market was established and remains primarily a local

growers Market, certain activities that otherwise occur during non-Market hours are

regulated in the public right-of-way during the Market hours, as follows:
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“Cart” Vendors. Vendors who are licensed pursuant to Moscow City Code Title 9,
Chapter 11, shall not be allowed in the Market Location during Market hours unless
they qualify as a current authorized Farmers Market Vendor, independently of their
Vending license. See M.C.C. § 9-11-13.

Licensed Sidewalk Cafes. The possessor of a current, valid, sidewalk café license
from the City may operate a sidewalk café in the Market during Market hours,
pursuant to regulations contained within Moscow City Code Title 9, Chapter 12.
Council recognizes and reaffirms that the purpose of the sidewalk café license is to
allow the contiguous storefront restaurant to extend its typical and customary service
into the portion of the public right-of-way shown in its license. Independent
contractors, sub-contractors, sub-lessees, agents, or others who are not part of the
day-to-day business of the contiguous restaurant owner, shall not be allowed to sell
or promote in the Market, unless they otherwise qualify as a Farmers Market Vendor
and meet all of the Farmers Market Vendor’s requirements in this Policy. See, M.C.C.
§ 9-12-6(B).

Downtown Businesses Other Than Sidewalk Cafes. Downtown businesses may
continue their operations during Market hours. The areas in the Market that are
contiguous with non-retail business(es) or business(es) that are closed during Market
hours, are not to be used for the display or sale or promotion of produce, products,
goods or services by such business(es) or by any person or group, other than as
specifically authorized by the Council or by this Policy. Sales, promotions tables,
and displays placed contiguous with the front of downtown business(es) are allowed
as long as those sales or displays are an extension of what is available for sale or
promotion by and within the contiguous business, and such sales or promotions are
carried out by the owners or their employees. No activity which directly interferes
with or competes with the Market and/or its Vendors shall be allowed within the
public right-of-way during Market hours, unless that activity occurs by and within the
contiguous business on a day-to-day basis as an integral part of such business.
Independent contractors, sub-contractors, sub-lessees, agents, or others who are not
part of the day-to-day business of the contiguous owner shall not be allowed to sell
or promote in the Market unless they otherwise qualify as a Farmers Market Vendor
and meet all of the Farmers Market Vendor’s requirements in this Policy. Sales
tables, clothes racks, free-standing displays, etc., shall be placed contiguous with the
storefront in a manner that allows the preservation of an unobstructed pedestrian
access on the sidewalk of not less than four (4) contiguous feet, and as approved by
the City Fire Marshall.

Universities, Colleges or Other Educational Institutions Participation in Farmers
Market. Universities, colleges, or other educational institutional departments and
retail outlets are not allowed to apply as Market Vendors. Student organizations,
if qualified, may participate as Vendors.

First Amendment Activities. Because of the importance the City places on First
Amendment rights and activities, the Council has adopted specific regulations
relative to downtown First Amendment activities during Farmers Market hours. The
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City has established reasonable time, place, and manner restrictions and has
designated Friendship Square as the location for such activities in the downtown
area during Farmers Market hours. See Resolution No. 2012-12. No separate,
additional, or expanded First Amendment activities shall be allowed within the
Market during Market hours, unless specifically authorized by Council or required
by the United States or Idaho Constitutions.

Per Resolution No. 2012-05, “The City wishes to coordinate the multiple and varied
uses of Friendship Square during Market days of the Market Season. Uses include
playground, pedestrian, and other travel through Friendship Square, maintenance of
an emergency access lane, music and arts performances, demonstrations by various arts
groups and the like, and presentations of various messages, ideas, philosophies, and
opportunities by various individuals and groups who wish access to the Market
participants and members of the public on Market day. The City does not intend to
control, or regulate and coordinate the message or content of a Speaker's "speech” on
a Market day, but rather, desires to reasonably regulate and coordinate the time,
place, and manner of the speech by allowing Speakers to avail themselves of the
designated Friendship Square Speakers Space on Market days, while continuing to
coordinate and accommodate their use of Friendship Square on Market day. Also, the
City desires to preserve the principally non-commercial nature of Friendship Square and
the Speakers Space to the extent allowed by law.” Please see Appendix 7 for the
complete Resolution.

Nicotine Products. All types and kinds of nicotine use, including smoking, vaping in
all forms (including nicotine-free vape pens), and chewing tobacco, are prohibited
within the boundaries of the Farmers Market during the hours of operation and
through the duration of the Farmers Market Season. Resolution No. 2018-13.
Animals Prohibited in the Market. Only ADA Service Animals, as defined in the
Americans with Disabilities Act 2010 final regulations, are allowed throughout the
Market boundaries, and are not restricted to the eastern and western sidewalks.
Resolution No. 2018-12.
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Vendor Operating Policies

1.

Market Vendor Requirements

Those who participate in selling at the Market must be the owner and/or producer of their
goods, represent at least one (1) vending category, as defined within this Handbook, and
be approved through a jury process or site visit, as outlined in Appendix 6.

Hawking

Hawking (to offer for sale by calling aloud in public) is prohibited.

Sale and Distribution of Non-Approved ltems

The sale of non-approved items (such as canned or bottled water and soda etc.) is
prohibited. The Market Manager has the authority to stop the sale of any non-approved
item(s). Distribution by Vendors of literature, information or signage not related to Vendor’s
products or services, is prohibited.

Public Health Management

To ensure the Market is creating a safe and non-hazardous environment to the public, all
Vendors will abide by the following public health measures:

a. Waste Management. Vendors are responsible for the set-up, clean-up, and safe
operation of their assigned space. Vendors will provide their own
receptacles/bags to manage waste, then must take any waste they generate with
them at the end of the Market day. Waste receptacles in the Market are for use
by Market customers and should not be used by Vendors for their waste. The
dumpsters located throughout the downtown area are privately owned and are
not for Vendors’ use. Unauthorized use of other's solid waste container(s) is
considered "theft of services" Pursuant to Idaho Code 18-2403(5)(c). This activity is
a misdemeanor crime and punishable by up to a $1,000 fine, plus court costs and
up to one year in jail.

b. Health Regulations. The ldaho Public Health Department conducts unscheduled
inspections for compliance with relevant health and safety regulations throughout
the Market Season to ensure public safety and adequate health practices. The
Market Manager and/or a Public Health Department representative will enforce
applicable State and Local requirements and have the authority to stop the sale of
any items that are in violation of these regulations.

c. Grey Water. Vendors are required by Idaho State Law, when applicable, to
deposit grey water waste in the receptacle provided at the Market. No grey water
or other waste water, fat, grease, oil, or other liquid shall be placed in the gutter or
in a City storm water catch basin or other City water collection system. The Market
provides a grey water dump station for use by Vendors. Grey water must be

disposed of at this dump station. Vendors must take with them their non-grey water
waste at the end of Market day.

5. Generators

The Market does not allow the use of generators during operating hours.

Decorum / Etiquette

The Market requires and expects considerate, polite, common sense, and friendly
cooperation among all Vendors and toward other Market participants, and patrons.
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10.

11.

12.

13.

14.

Vendors shall respect the authority of the Market Manager and Staff. Vendors shall respect
the rights of the other Vendors, participants, and patrons. If a Vendor feels that he or she
is being treated unfairly or in an unprofessional manner by the Market Manager, such
complaint shall be made only to the Assistant City Supervisor.

Participation in Market Promotion. Participation in the Market acts as a grant of
permission to City to use photographs and other images of Vendors for promotional
purposes, without compensation. All Vendors give permission to City to release the Vendor’s
preferred method of contact information (name, business name, address, or phone numbers)
to requesting patrons and other organizations for promotional purposes and for publication
by print media, video, or motion picture.

Signage

All Vendors must post clear signage, identifying Vendor’s business and City/State of
operation, during the Market’s operating hours. Vendors subject to signage requirements
as listed under any Federal, State or City regulation, must comply.

Pricing

Market Vendors shall post clearly visible pricing for each item.

Packaging and Labeling

The Market encourages the use of recyclable packaging, and prohibits the use of Styrofoam
packaging. All packaged food products (e.g., jams, jellies, salsa, nuts, etc.) must be labeled.
Labels must include the Vendor’s name and address; ingredients listed in order of volume
(most to least); and potential allergenic ingredients. It is recommended that Vendor’s also
list their phone number on the label.

Annual Gross Sales Reporting

All Vendors are required to report their Annual Gross Sales by the third Wednesday in
November, utilizing the online management software they register with, or via paper format.
Individual Vendor reports will be kept confidential by Market Staff. Aggregate data will be
used for future grant proposals, economic impact data collection, and Market reports. Failure
of Market Vendors to report Annual Gross Sales, as required under this Policy, will result in said
Vendor being disqualified to participate in the following Market Season. No appeals process
provided.

Idaho Sales Tax Reporting

Vendors must complete an Idaho Sales Tax Form ST-124 as required by the Idaho State
Tax Commission. All Vendors are required by law to have a copy of Form ST-124 in their
assigned space at all times. The State Tax Commission reserves the right to perform
unscheduled inspections for tax compliance throughout the Market Season.

Agreement to Hold Harmless, Defend, and Indemnify

In order to participate in the Market, all Vendors shall sign an agreement that holds City
harmless for any and all actions or inactions of every Market Vendor or person associated
with such Vendor, and agree to defend and indemnify City for any claim filed against City
related to any and all activities which are associated with the Vendor, the Market, or the
Vendor’s business.

Permits and Licenses
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At the time of application, all Vendors shall provide current copies of any permits and
licenses applicable and necessary for the sale of their products. For a list of permits and
licensing resources, please refer to Appendix 5.

15. Third Party Certifications
All Vendors presenting products as third-party-certified, such as organic, Certified Naturally
Grown, etc., shall include the authorized certification form with their Vendor application.
Certification will be checked for compliance with the certifying entity or organization.
Vendors not in compliance with their certification requirements, or cannot produce a current
certification, will be required to remove signage stating the certification(s).

16. Annual Vendor Orientation
Vendors are required to attend the mandatory annual Market Orientation meeting prior to
start of Market Season, at a date and time set by the Market Manager.

17. Non-Attendance
Vendors are required to communicate with the Market Manager on or before the Friday
before the Market day that will be missed. If illness or emergency forces non-attendance,
the Vendor must contact the Market Manager as soon as they are able.

18. Setup
Setup may begin at 5:00 a.m. Vendors are to enter on 5th Street, pull into their assigned
space, unload their items to the sidewalk, and exit via 34 Street or 6™ Street. Vendors will
park their vehicle a minimum of two (2) City blocks away from the Market (parking is
available at Moscow City Hall and the adjacent Jefferson lot. See Appendix 8 — Vendor
Parking Map. Once a Vendor’s vehicle is parked, they can then begin setting up for their
space for the Market. Large vehicles and trailers should arrive early to allow sufficient time
for unloading during setup. Vendors must allow for traffic flow and may not block the main
thoroughfare. 5th Street will be closed to all vehicles at 7:15 a.m. Vendors must be in their
assigned space and be unloaded by 7:30 a.m. All vehicles must be off Main Street by 7:30
a.m., unless otherwise specifically allowed by the Market Manager. All tents must be placed
as close to the adjacent curb as is physically possible, unless specifically authorized by the
Market Manager to do otherwise.

19. Take-Down
5th Street will remain closed to Vendor traffic until 1:10 p.m. to ensure the safety of any
children and patrons who may still be in the main thoroughfare. During this time, Vendors
may begin to disassemble their space and move items to the sidewalk before retrieving
their vehicle. Vendors shall not retrieve their vehicle before items are ready to be loaded.
No vehicle may enter or leave the Market Location unless directed to do so by the Market
Manager, a Peace Officer, or an emergency services provider. Vendors must allow for
traffic flow and may not block the main thoroughfare. Vendors may continue loading their
items from the sidewalk after 2:00 p.m. if their vehicle is off Main Street, in the parking
stall, and facing the direction of traffic flow. The City requires that the Market Location be
completely vacated by Vendors and made available to the public by 2:00 p.m.

20. Early Departure / Selling Out
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21.

Vendors requiring early departure must inform the Market Manager and obtain permission
prior to leaving. Vendors must carry goods, supplies, and equipment out of their assigned
space without using a vehicle. Vendors that sell out are encouraged to remain in their
assigned space, but may pack-up items and carry them out without the use of a vehicle.
Vendor Space Walk-Through

All Vendors are subject to a Market space walk-through by the Market Manager and/or
members of the Farmers Market Commission acting in an official capacity. The purpose of
the on-site walk-through is to ensure all Vendors are current on required permits and
licenses, and also to inspect the Vendor’s goods and operations. Vendors found to be
violating Market policies will be subject to penalties.

22. Resale Produce

a. Reselling of any product is strictly prohibited. If approved in advance by the Market
Manager, Agricultural Vendors may resell blueberries and/or asparagus grown
within two hundred (200) air miles from Moscow, Idaho. Approved Vendors must
display an “Authorized Reseller” sign, which will be provided by the Market, stating
the name and location of the farm where the items were obtained. Farms supplying
blueberries and asparagus to be resold at the Market will be held to the same site
visits, standards, and guidelines as current Agricultural Vendors.

b. With some exceptions, the sale, sampling, tasting or give-away of resale items at
the Market is prohibited. This includes bulbs, plants, and produce not specifically
grown at the time and expense of the Market Vendor.
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Policy Violations

Unless explicitly stated, violation of any Policy will be subject to the penalties outlined below. The
purpose of penalties is to encourage communication between Vendor(s) and Market Management
to correct the action so that the Vendor, where possible, may continue to sell goods within the
Market. Penalties are cumulative whether the same Policy has been violated multiple times or
multiple Policies violated multiple times. Nothing related to the Market’s penalties shall affect, in
any way, other laws and/or regulations with which Vendors must comply (e.g., health, tax, police,
fire, etc.).

Penalties. All penalties will be issued via a carbon copy format; one (1) for the Vendor's records,
and one (1) for the Market’s records. See Appendix 4 — Moscow Farmers Market Notice of Penalty.

o First Penalty. A verbal warning shall be given to the Vendor.

e Second Penalty. A written warning shall be given to the Vendor. Vendor will provide
Management an email or letter that states how the Vendor will correct the behavior. Failure
to receive a statement from the Vendor will result in a forced absence for the next Market
attendance.

e Third Penalty. A fifty dollar ($50) fine will be imposed upon the Vendor. Failure to remit
payment will result in the Vendor being prohibited from attending Market until the fine is
paid.

Enforcement

The City of Moscow Farmers Market (“Market”) Policies will be enforced by the on-site Market
Manager and/or in consultation with the Assistant City Supervisor, depending on circumstances. As
the Market Location encompasses public right-of-way or City-controlled property, City reserves its
right to regulate activities which occur within such public property. All Vendors agree to abide by
Market Policies upon acceptance into the Market.

Egregious Behavior and Offense

In the cases of a Vendor(s) acting in threatening or belligerent behavior, Management has the right
to cease sales for the remainder of the Market and have the Vendor be dismissed early from the
Market. Management will issue a penalty and present a case of expulsion or termination from the
Market to the Farmers Market Commission. Vendor will be provided an opportunity to state their
case, either orally, or in writing.

Appeals Process

If a Vendor has been found in violation of Market Policies, and where the Vendor believes the
penalty imposed is based upon inaccurate or incomplete information, or would constitute an unfair
action if imposed, the Vendor may use the appeals process.

e Vendor(s) who have been issued a penalty for an alleged Policy violation may appeal the
decision within five (5) business days of the violation.
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e Appeals must take the format of a written statement, detailing the reasons as to why the

Vendor did not violate the Policy. Statements must be addressed to the Assistant City
Supervisor.

e Vendor(s) may only appeal the alleged violation one (1) time.

e Any decision regarding the appeal will be rendered within five (5) days of receiving the
appeal, and shall be final.

Effective Date
These policies shall be effective upon approval by the Moscow City Council.
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Appendix 1 — Moscow Farmers Market Map and Boundaries
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Appendix 2 — Moscow Farmers Market Vendor Fees

Tier 1

($15 reg. fee)

11'x15’ $30 $60 $90 $120 $150 $180 $210 $240
5'x15’ $90 $105 $120
Tier 2
($50 reg. fee)
11'x15’ $180 $200 $220 $240 $260 $280 $300 $320 $340
5'x15’ $108 $120 $132 $144 $156 $168 $180 $192 $204
Tier 3
($125 reg. fee)
11'x15’ $270 $285 $300 $315 $330 $345 $360 $375 $390
5'x15’ $162 $171 $180 $189 $198 $207 $216 $225 $234
Electricity
Limited outlets, Flat rate of $10/day, regardless of Tier

16 amp max

Corner Space Flat rate of $5/day, regardless of Tier
Tier 1 Tier 2 Tier 3

Truck Parki

R A $25/day $20/day $15/day

Other Vendor Categories

Perf

erformance/ $7 per group

Busker

Youth Vendor $6 per group
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Appendix 3 — Safety Compliance Requirements

The Moscow Volunteer Fire Department requires Vendor compliance with the following items at all

times. Vendors are subject to inspection on an irregular basis for these requirements:

1.

Tents, Canopies, Umbrellas, etc.
a.  Weights are required on all types of coverings utilized by Vendors to reduce risk and
harm from blow down. Each anchor point must have no less than twenty-four pounds
(24 lbs.) weighing it down.
b.  Weights requiring tethering shall:
i Not create a tripping hazard;
ii. Use lines that are visible with soft edges to avoid abrasions; and
iii.  Be securely attached to the tent, canopy, etc., at ground level, and not above a
person’s head, to prevent a clothesline effect.
c. Any part of a tent, canopy, etc., in a walkway, will apply red or florescent tape to
prevent tripping hazards.
Fire Extinguishers
a. Vendors shall make arrangements for annual service of their fire extinguishers and
ensure that a ‘verification tag of service date’ is in place.
b. A minimum of one (1) five pound (5 |b.) ABC type portable fire extinguisher is required
for each Vendor with any type of cooking device or warming plate.
c. A class K rated portable extinguisher is required for deep-vat fry cooking equipment
involving vegetable or animal oils and fats.
Portable Cooking devices
a.  The national standard set by the National Fire Protection Agency (NFPA) 701 applies
to the Market regarding portable cooking devices under any type of coverings.
Vendors using this method to prepare or cook food shall do one (1) of the following:
i. Provide a certificate from an approved testing laboratory that states the
covering’s materials and performance meet the criteria outlined in NFPA 701; or
ii. Provide the brand of flame-retardant used to treat the covering. Treatment
application must be through an approved manner that meets the flame
propagation performance criteria outlined in NFPA 701.
b. No combustible material shall be within five feet (5’) of any open flame or portable
cooking device.
c. Portable cooking devices with a smoke stack must be a minimum of five feet (5’) from
any combustible material.
d.  Secure compressed gas cylinders to prevent tipping and potential damage to the stem
and /or regulator. Approved methods include chained to a stable structure or placed in
a milk crate. Always secure gas cylinders in an upright, vertical manner on a flat surface.
Electrical Cords
a.  All electrical cords shall be Underwriters Laboratories (UL) Approved.
b. Cover all electrical cords to prevent tripping hazards.
Fire Lanes: A minimum fire lane of twenty-five feet (25’) shall be maintained at all times.
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Appendix 4 — Moscow Farmers Market Notice of Penalty

CITY OF MOSCOW, IDAHO

FARMERS MARKET
NOTICE OF PENALTY
[] 1% Penalty [] 2" Penalty [] 3" Penalty Date of Penalty:
Vendor: Date of Notice to Vendor:

Explanation of Infraction (reference to specific Farmers Market Policy):

Vendor’s response/explanation (optional):

USE REVERSE OR OTHER PAPER IF NECESSARY
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Appendix 5 — Permits, Licensees, and Resource Contacts
Permits and licensing information is different for each Vendor category. The following list is not exhaustive and

is meant for user education purposes.

Food & Drug Administration (FDA) Food Safety
Modernization Act (FMSA) Preventative Controls
in Human Food Rule — Value-added projects and
processed products made on-farm and in licensed
commercial kitchens

https: //www.fda.gov/Food /GuidanceRegulation/G
vidanceDocumentsRegulatorylnformation /ucm52520
1.htm

Public Health — Idaho North Central District
333 East Palouse River Drive

Moscow, ID 83843

(208) 882-7506 or (208) 799-3100

https: //www.latah.id.us /ncdhd /

Idaho State Seed Lab (ISDA) Seeds
2240 Kellogg Lane

Boise, ID 83712

(208) 332-8630

www.agri.idaho.gov

Idaho State Tax Commission

800 Park Blvd., Plaza IV

Boise, ID 83701

(800) 972-7660 or (208) 334-7660

www.tax.idaho.gov

Moscow Fire Department
229 Pintail Lane

603 South Main

Moscow, ID 83843
(208) 882-2831

iwilliams(@ci.moscow.id.us

Self-guided tool to determine if FMSA Produce
Safety Rule applies to your farm
https: / /vidaho.col.qualtrics.com/jfe /form/SV_8D1u

cSIEeq749AF

State of Idaho Alcohol Beverage Control
Idaho State Police

700 S. Stratford Dr., Ste. 115

Meridian, ID 83642

(208) 884-7060

https: / /www.isp.idaho.gov/abc/

State of Idaho — Department of Agriculture (ISDA)
Bedding plants, landscape plants, fresh or cut
flowers

2270 Old Penitentiary Road

P O Box 790

Boise, ID 83701-0790

(208) 332-8620

www.idahoag.us

State of Idaho — Department of Agriculture (ISDA)
Dairy Bureau

2270 Old Penitentiary Road

P O Box 790

Boise, ID 83701

(208) 332-8550

State of Idaho — Department of Agriculture (ISDA)
Egg handler/dealer

2270 Old Penitentiary Road

P O Box 790

Boise, ID 83701-0790

(208) 332-8500

www.agri.idaho.gov

https: //adminrules.idaho.gov/

State of Idaho — Department of Agriculture (ISDA)
Food Safety Modernization Act (FMSA) Produce


https://www.fda.gov/Food/GuidanceRegulation/GuidanceDocumentsRegulatoryInformation/ucm525201.htm
https://www.fda.gov/Food/GuidanceRegulation/GuidanceDocumentsRegulatoryInformation/ucm525201.htm
https://www.fda.gov/Food/GuidanceRegulation/GuidanceDocumentsRegulatoryInformation/ucm525201.htm
https://www.latah.id.us/ncdhd/
http://www.agri.idaho.gov/
http://www.tax.idaho.gov/
mailto:jwilliams@ci.moscow.id.us
https://uidaho.co1.qualtrics.com/jfe/form/SV_8D1ucSlEeq749AF
https://uidaho.co1.qualtrics.com/jfe/form/SV_8D1ucSlEeq749AF
https://www.isp.idaho.gov/abc/
http://www.idahoag.us/
http://www.agri.idaho.gov/
https://adminrules.idaho.gov/

Safety Rule — Fresh produce (fruits, vegetables,
herbs, and other food crops)

2270 Old Penitentiary Road

P O Box 790

Boise, ID 83701

(208) 332-8698

https: //agri.idaho.gov/main /inspections /fsma-

main/

State of Idaho — Department of Agriculture (ISDA)
Organic

2270 Old Penitentiary Road

P O Box 790

Boise, ID 8 3701-0790

(208) 332-8673

www.idahoag.us

State of Idaho — Nursery
Plant Industries Division

P O Box 790

Boise, ID 83701

(208) 332-8620

www.agri.idaho.gov

State of Idaho Weights and Measures
2270 Old Penitentiary Road

P O Box 790

Boise, ID 83701-0790

(208) 332-8620

www.idahoag.us

University of Idaho Community Food Systems
Educator Colette DePhelps

Ag Science 333

875 Perimeter Dr.

MS2338

Moscow, ID 83843

(208) 883-4003

cdephelps@uidaho.edu

University of Idaho Extension FMSA Food Safety
for Produce Growers

322 E. Front Street, Ste. 190

Boise, ID 83702

(435) 287-8773

http://www.uidaho.edu/extension /food-safety-for-

produce-growers

University of Idaho Latah County Extension
Small Farmers Educator, Iris Mayes

200 S. Almon St., Ste. 201

Moscow, ID 83843

(208) 883-2267

latah@uidaho.edu

www.uidaho.edu/extension



https://agri.idaho.gov/main/inspections/fsma-main/
https://agri.idaho.gov/main/inspections/fsma-main/
http://www.idahoag.us/
http://www.agri.idaho.gov/
http://www.idahoag.us/
mailto:cdephelps@uidaho.edu
http://www.uidaho.edu/extension/food-safety-for-produce-growers
http://www.uidaho.edu/extension/food-safety-for-produce-growers
mailto:latah@uidaho.edu
http://www.uidaho.edu/extension

Bees (Apiary). Idaho Bee Inspection Program. All beekeepers are required to register their bees with
the Idaho State Department of Agriculture (ISDA) and pay a registration fee, as well as a honey
advertising tax on each colony of bees.

https: //agri.idaho.gov/main/plants/bees-apiary-inspection/

Dairy. Selling raw milk; information on small herd exemptions, and selling shares of raw milk.
Idaho State Department of Agriculture, Dairy Bureau (208) 332-8550.
https: / /agri.idaho.gov/main/animals /dairy-bureau/

Eggs. It is a requirement under Title 37, Chapter 15, Idaho Code, "Egg and Egg Products" and
IDAPA 02.02.11 "Rules Governing Egg and Egg Products" to comply with the laws and rules if you are
a distributor of egg and/or egg products or if you have three hundred (300) or more birds. If an
individual has less than three hundred (300) birds, the eggs can be sold without complying with the
requirements; however, the eggs must be clean and the container must be labeled with the individual's
name, address, phone number, and the words "UNGRADED EGGS".

https: //agri.idaho.gov/main/animals /avian-species/eggs/

Fresh Produce. The Food Safety Modernization Act (FSMA) Produce Safety Rule was made final on
January 26, 2016, and establishes science-based minimum standards for the safe growing, harvesting,
packing and holding of fruits and vegetables grown for human consumption. Many, if not all farms, will
be impacted by at least part of the FSMA Produce Safety Rule, even those that are very small.
Compliance dates for some parts of the rule are already underway, with full compliance for many farms
starting in January 2018. The FDA has a brief summary of the key requirements for the final Produce
Safety Rule available on their website.

https: //www.fda.gov/downloads/Food /GuidanceRegulation/FSMA /UCM47 2887 .pdf.

The University of Idaho has developed a self-guided tool to determine if the FMSA Produce Safety Rule
applies to your farm.  hitps://vidaho.col.qualtrics.com/jfe /form/SV_8D1ucSIEeq7 49AF.

For regulatory compliance in Idaho, https://agri.idaho.gov/main/inspections/fsma-main/.

For regulatory compliance in Washington, https://agr.wa.gov/FoodAnimal /FSMA/FSMA food.aspx

Meat. Idaho does not have any State inspected meat processing facilities so all meat sold by the cut
at the Farmers Market needs to be processed in a USDA approved facility. Contact your local Health
Department at (208) 882-7506 for any food license requirements and additional information on best
practices for selling meat in the Market. https://agri.idaho.gov/main/animals/

Nursery, Florists, and Landscaping. Anyone who engages in, conducts, or carries on the business
of propagating, growing, selling, dealing in, or importing into Idaho, for sale or distribution, any
nursery or florist stock, or engages in the installation of landscape plants, or acts as an agent,
salesman, or solicitor for any nurseryman, florist, landscape contractor, or dealer in nursery or florist
stock, must first obtain a license to do so from the Idaho State Department of Agriculture. Pursuant
to Idaho Code § 2305(2), sellers with less than $500 gross annual sales are exempt from licensing.
https: / /agri.idaho.gov/main/plants /nurseries-florists-and-landscaping /

Xi


https://agri.idaho.gov/main/plants/bees-apiary-inspection/
https://agri.idaho.gov/main/animals/dairy-bureau/
http://www.legislature.idaho.gov/idstat/Title37/T37CH15.htm
http://adminrules.idaho.gov/rules/current/02/0211.pdf
https://agri.idaho.gov/main/animals/avian-species/eggs/
https://www.fda.gov/downloads/Food/GuidanceRegulation/FSMA/UCM472887.pdf
https://uidaho.co1.qualtrics.com/jfe/form/SV_8D1ucSlEeq749AF
https://agri.idaho.gov/main/inspections/fsma-main/
https://agr.wa.gov/FoodAnimal/FSMA/FSMA_food.aspx
https://agri.idaho.gov/main/animals/
https://agri.idaho.gov/main/plants/nurseries-florists-and-landscaping/

Organic. The Idaho State Department of Agriculture’s Organic Certification Program is an
accredited certifying agent of the USDA’s National Organic Program. It provides certification
services for crops, wild crops, livestock, and handlers/processors. The Department also provides
material registration for manufactures who produce inputs used in organic production.
https://www.usda.gov/topics /organic

Poultry. Poultry sales and processing regulations fall under Idaho Health and Welfare, but your
local Health Department (Idaho North Central Health District) is your contact for making sure you
are in compliance at (208) 882-7506 or (208) 799-3100.

http://idahopublichealth.com /79-environmental-health /92-food-protection.

Processed and Value-Added Foods. The Food Safety Modernization Act (FSMA) Preventative
Controls for Human Food Rule was finalized in 2016. Compliance dates for some businesses began
in September 2016 and additional compliance dates for farms and very small businesses will begin
in September 2018. It is important to understand how the PCHF Rule applies to your business. FDA
website on the FSMA Final Rule for Preventive Controls for Human Food.
https: //www.fda.gov/Food /GuidanceRegulation/FSMA /uem334115.htm.

See pages 7 and 20 of the FDA PCHF Compliance Guide to determine if you have to comply with
the rule.

https: //www.fda.gov/downloads/Food /GuidanceRegulation /GuidanceDocumentsRegulatorylnfor
mation/UCM526507.pdf.

Please note, all facilities are required to notify FDA about their compliance status. To learn more
about notifying FDA, see page 18 of the Compliance Guide.

Soil and Plant Amendments. Registration with ISDA is required in order to distribute soil or plant
amendments in the State of Idaho.  hitps://agri.idaho.gov/main/plants/

Weights and Measures. ISDA W&M requires any weighing or measuring instrument or device used
for commercial purposes in the State of Idaho, to be licensed annually. This includes scales to
measure produce at the Market.  hitps://agri.idaho.gov/main/weights-and-measures/

Xii


https://www.usda.gov/topics/organic
http://idahopublichealth.com/79-environmental-health/92-food-protection
https://www.fda.gov/Food/GuidanceRegulation/FSMA/ucm334115.htm
https://www.fda.gov/downloads/Food/GuidanceRegulation/GuidanceDocumentsRegulatoryInformation/UCM526507.pdf
https://www.fda.gov/downloads/Food/GuidanceRegulation/GuidanceDocumentsRegulatoryInformation/UCM526507.pdf
https://agri.idaho.gov/main/plants/
https://agri.idaho.gov/main/weights-and-measures/

Appendix 6 — How to Become an Approved Vendor

Basic Requirements:
] | am the grower/producer of my products
Ll My business operates within 200 air miles of Moscow, Idaho

Specific Requirements:

Site Visits — Those wishing to sell items that qualify them as an Agricultural Vendor are subject to
a Site Visit of their operation either before or during the Market Season. While this is a requirement
for Agricultural Vendors, ALL VENDORS are subject to a site visit. The Market schedules Site Visits in
advance and includes members from the Farmers Market Commission and Farmers Market Staff.
The purpose of a Site Visit is to learn more about a Vendor’s operation and ensure compatibility
between the on-site practices and the Market’s values and philosophies. The Market requires that
Agricultural Vendors, that are in the sub-category of Forager, disclose where product was harvested
within a five [5] square mile description. The Market reserves the right to require a Vendor to sign
a disclosure form, under penalty of perjury, stating that no laws were violated in harvesting or
selling of wild mushrooms, plants, or berries.

Craft & Food Jury — Those wishing to sell items that qualify them as a Non-Agricultural Vendor
(Prepared Food Vendor and/or Craft/Artisan Vendor) shall do the following:
e Submit a Craft and Food Jury Reservation Form

e Submit a current permit or Food Risk Assessment Form completed by the Public Health
Department (only applicable to Prepared Food Vendors)

The Craft & Food Jury provides an opportunity for potential Vendors to display their items as if
they were at the Moscow Farmers Market. The Market provides participants one six foot (6’) table
for set up. Participant(s) has one (1) hour to set-up prior to the start of the Jury. At the end of the
Jury, participants have one (1) hour to take down their display and collect their supplies. The
Market will discard any items or supplies left behind. A jury panel handles, examines, and tastes
presented items. Jury panelists are comprised of Farmers Market Commission members, Arts
Commission members, and other community residents. A participant’s score is based on the
following:

e An 8”x10” photo example of a booth layout

e Display of ltems at the Jury. Each display shall have an itemized price list and include the

following descriptive information for each product:

e  Where the supplies came from to create the product

e How the product is made

e  Where the final product is produced

e Structure and Workmanship of Products

e (Is the design complex and/or original2 What kind of technique does the Vendor utilize?)
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e Sourcing of Supplies
e (Are supplies sourced from a farm, nature, a store, or are they repurposed and upcycled?
Where is the location of the supply source?)

e Final Product

Note for Prepared Food Vendors: Additionally, Prepared Food Vendors shall provide examples of
their product’s packaging. The Market prohibits the use of Styrofoam packaging. Ingredient labels
must clearly indicate potential allergenic items and will list ingredients by volume (most to least).

Each evaluator completes a Jury Score Card (example provided below) per participant. Score
cards are tallied and an average score is provided per participant. The Market requires that
participants receive a minimum score of sixty percent (60%) to be eligible for the Market and
become an approved Vendor. Approval does not equate to receiving space at the Market. Market
Management reserves the right to select fewer approved Vendors based on availability of space
and current Market product mix. Market Staff notifies all participants of their results within two (2)
business days of the Jury. Prior to attending Market, approved Vendors will need to complete the
online registration, submit payments and paperwork, and request space as outlined in the Vendor
Handbook. The Market day directly following Jury will not be open to new, approved Vendors.
Market Staff provides Vendors that did not pass the evaluation process, with the panel’s feedback.
Vendors who do not receive a quadlifying score may resubmit a Craft and Food Jury Reservation Form
for another date.

Jury Score Card (example)

Note to evaluators: All scores should be given based on the entire entry. To provide feedback on
individual product(s), use the comment section on the back of this form.

Space #
Key: O (Poor) 5 (Below Average) 10 (Average) 15 (Good) 20 (Excellent)

Booth Layout in the 8x10 Photo
0O 5 10 15 20

Appearance of display
0O 5 10 15 20

Structure / Workmanship
0O 5 10 15 20

Local, Direct Sourcing of Supplies
0O 5 10 15 20

Final Product
0O 5 10 15 20

Comments:
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Appendix 7 — Friendship Square Use Policy during Farmers Market Season
Resolution No. 2012-05

RESOLUTION NO. 2012 - 05

A RESOLUTION OF THE CITY OF MOSCOW, IDAHO, A MUNICIFAL CORPORATION OF THE
STATE OF IDAHO, ADOPTING A POLICY FOR THE USE OF FRIENDSHIP SQUARE ON MARKET
DAYS DURING THE FARMERS MARKET SEASON; PROVIDING THAT THIS RESOLUTION BE
EFFECTIVEUPON ITS PASSAGE, APPROVAL, AND PUBLICATION ACCORDING TO LAW .

WHEREAS, Friendship Square & City property owned, opemted, and controlled by the City; and

WHEREAS, Friendship Square functions, in part, ss a downtown meeting place, a place for arts
performances, playground and visiting uses, protests and demonstrations, and the presentation to the public
of various messages, ideas, and public expressions; and

WHEREAS, Moscow's Farmers Market { here nafier “the Market™) has been in extstence for many years; and

WHEREAS, the Market is an integral part of varous downtown Saturday activities during the months of
May through October annually; and

WHEREAS, multiple individuals and groups (in increasing numbers) seek to access the Farmers Market
audience and participants (also increasing in number) by utilizing a portion of Friendship Square on Market
days; and

WHEREAS, the City wishes to make space in Friendship Square available to individuals and groups to aliow
them to present their messapes, ideas, opportunities, and infornation on Market days (Saturdays) during the
Farmers Market Season; and

WHEREAS, the Coundl believes that these Friendship Square regulations comprse Constitutionally
reasonable time, place, and manner restrictions and coordination of uses in Friendship Square during Market
days; and

WHEREAS, the City also wishes to coordinate Friendship Square uses by reserving portions of Frendship
Square for pedestrian, music, arts and other peformances, visiting, emergency access, playground uses,
recreation, and other uses and access to the Market and Main Street; and

WHEREAS, coordination and accommodation of such multiple uses in Frendship Square on Market days
are consistent with the lew, City goals and wvalues, end will support Market activities without undue
interference with the Market:

NOW, THEREFORE, BE IT RESOLVED by the Mayor and City Council of the City of Moscow as
Tollovors:

The attached Friendship Syuare Lve Policy During Farmers Market Season is hereby adopted and
shall be effect ive upon publication according to law.

PASSED AND APPROVED by the Council and Mayor of the City of Moscow, Idaho, this 16® day of
Apeil, 2012,

AFRL 16,2012 Pagk 1 oF 4
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FRIENDSHIP SQUARE USE POLICY
DURING FARMERS MARKET SEASON

A. Definitions. For purposes of ths Friendship Square Use Policy During Farmers Market Season
(“Policy™), certain words and terms used heren are defined as follows:

City of Moscow Farmers Market, Farmers Market, Market. City-sponsored selling and
associated activities which take place every Saturday from May through October in the downtown area
which focuses on the sale of locally grown and/or value added produce and goods and which has
traditionally occurred in 4% Street and South Jackson Street parking lot (and as shown on Attachment
*A" incorporated into this Policy).

Friendship Square. The pubic pedestrian mall area in downtown Moscow immediately south of
the Moscow Hotel, immediately north of the Skattaboe Building, east of the 4% Street and South
Jackson Street parking lot and west of Main Street, as designated on the Attachment A", incorporated
into this Policy.

Market day. Every Saturday during the Farmers Market Season (from May through October)
durning which the Market isin operation, (ie., 8:00 am. to 1:00 p.m. local time).

Speaker(s). A person or entity whose presence in Friendship Square on a Market day is primarily
for the purpose of presenting a message, activity or opportunity to the Market audience, participants,
and/or members of the public and which message or activity does not compete directly with Market
Vendors. This includes individuals or groups who wish to utilize Speakers Space for local arts,
philanthropic, charitable, non-profit, social, and other similar purposes govemed by this Policy.

Speakers Space. The area generally south of the current emergency access lane, playground and
permanent benches in Friendship Square and north of the north wall of the Skattaboe building
currently occupied by New Saint Andrews College and Bloom Restaurant (minus the spaces in front of
the ingress/egress features) that is currently awailable for continuing use by Speakers, as described in
this Policy and as shown on Attachment~A".

B. Background. Since the establishment of the Farmers Market in the early 1970's, a portion of

Friendship Square (adjacent to the Market) has been used during Market hours of operation for local
arts, philanthropic, performance, pedestrian, chantable, non-profit, social, and similar purposes.
Individuals and groups in Friendship Square during Market days focus principally on getting ther
“message” or opportunity out to those particpating n the adjacent Market (approximatdy 5,329
people per Market day).
The City wishes to preserve part of Friendship Square (i.c., the area in Friendship Square not identified
and set apart as “Speakers Space”™ in Attachment “A") for the emergency access lane that runs east-
west through the entirety of Friendship Square so that it remains free and open for access and/or use by
emergency responders.  The City also desires to allow for the safe and open use of the established
public playground and benches during Farmers Market hours of opemation. Additionally, the non-
Speakers Space portion of Friendship Square to the north and south of the emergency access lane
needs to remain open for visiting, foot traffic, bicycle, stroller, wheekhair, and simikr movement
through Friendship Square to access the Market and Main Street, and for music, arts, and other
programs (including those organized or sponsored by City) that occur within Friendship Square as a
multi-faceted downtown public venue.

Because Moscow is an inclusive community with a deep and long-term commitment to education and
diversity (in all of its aspects), the City wishes to preserve space to accommodate “messages” and
Speakers (“Speakers Space”) in Friendship Square.

ReEsoLUNN 2012.05 FRENDSINP SQUARE USE DURNG FARMERS MASKET ArriL 16,2012 PAGE2OF 4
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C.  Policy Purpose. The City wishes to coordinate the multiple and varied uses of Friendship Square
during Market days of the Market Season. Uses include playground, pedestrian and othe trave
through Friendship Square, maintenance of an emergency access lane, music and ants performances,
demonstrations by various arts groups and the like, and presentations of various messages, ideas,
philosophies and opportunities by various individuals and groups who wish access to the Market
participants and members of the public on Market day. The City does not intend to control or regulate
and coordinate the message or content of a Speaker’s “speech”™ on a Market day. but rather, desires to
reasonably regulate and coordinate the time, place and manner of the speech by allowing Speakers
avail themsd ves of the designated Friendship Square Speakers Space on Market days while continuing
to coordinate and accommodate their use of Friendship Square on Market day. Also, the City desires
to preserve the principally non-commercial nature of Friendship Square and the Speakers Space to the
extent allowed by law.

By this Policy, the City does not wish to interfere with Market Policies or activities and desires that
this Policy be adminstared independently from any Market Policy. Additionally, because of the
multiplicity of uses and because of the inceased density of occupancy in Friendship Squere during
Market day operations, with the exception of a “service animal” (as defined in the Americans With
Disability Act 2010 Final Regulations), dogs and other animals and pets are not allowed n Friendship
Square during the hours of 8:00 a.m. through 1:00 p.m. local time on Saturdays in May through
October, unless specfically authorized in wnting by the City Parks and Recreation Director for a
specific planned event or demonstration (such as a raptor show or magic act).

D. Speakers' Activities. Within the Speakers Space, Speakers are allowed to offer infonmnation, answer
questions, hand out materials, participate in discussions, and/or suggest ideas relative to thar cause or
message in whatever lawful manner they wish. Speakers may sdl or give away promotional and other
articles with the sponsoring individual or group’s name. logo, cause. or graphic on them. The selling
of raffle or other tickets for future local events (plays, concerts, chanties, fundmisers, etc); campagn
and other political activities; solictation and acceptance of donations; fundraising; food drves: and
similar commercial speech and/or activities that do not compete with Market Vendors, are allowed in
the Speakers Space during Market hours. Speakers may not sell, distrbute, or give away any item that
is available for purchase from a Vendor in the Market.

“For-profit” individuals and groups may use the Speakers Space if their presence is not intended to and
does not result in on-site sales (other than those allowed Speakers by this Policy), taking orders for
merchandise and/or for paid services. For-profit concemns may wish to contadt the City for information
on how to qualify as a Vendor in the Market.

Any individual or group using all or part of the Speakers Space may also move fredy within
Friendship Square and within public spaces outside of the Market but such Speakex(s) may not conduct
business, sales or Speakers activities within the Market. Speskers are allowed to place temporary
structures in the Speakers Space (such as a piece of equipment, a table, or self-standing sign), so long
as the structures are removed by 2:00 p.m. local time on Market day.

E.  The Speakers Space, identified n Attachment “A" attached to this Policy and fully incomporated heren
by reference, is reserved for Speakers and Speakers activities during Market days, pursuant to this
Policy.

F.  Altematives to Speaker(s) Display in Friendship Square. If there is no Speakers Space awailable on 2
Market day pursuant to this Policy, the City may be contacted about using other public facilities and/or
other venues or outlets for their messages, such as peaceful moving pickets or demonstrations on City
sidewalks outside of the Friendship Square Speakers Space; the use of City parks and other public

venues, and facilities; securing of a Vendor pemnit pursuant to Moscow City Code Title 9,
Chapter 11; using Friendship Square during non-Market hours, etc.

RESOLUTION 201 205 FRENDSIDP SQUARF USE DURNG FARMERS MARKE § Argn 16.2012 Pauriord
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ATTACHMENT A"
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Appendix 8 — Vendor Parking Map
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CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY

. ) Administrative Committee or Public Works / Finance
Sarah Banks, Finance Director v v

Committee
ADDITIONAL PRESENTER(S) OTHER RESOURCES
Nick Nicholson
AGENDA ITEM TITLE
Comprehensive Annual Financial Report Presentation (ACTION ITEM) - Sarah Banks/ Nick Nicholson
DESCRIPTION

Presnell Gage Accountants, the City’s auditors, will be presenting the City’s FY2018

Comprehensive Annual Financial Report (CAFR) and reporting significant changes to City Council
regarding the annual audit and outlining comparative changes compared to the FY2017 CAFR. The City
has

received the Certificate of Achievement for Excellence in Financial Reporting for the CAFR for 15
consecutive years. After approval, staff will submit the FY2018 CAFR for consideration for the award.
The accompanying final draft of the FY2018 CAFR is submitted for City Council’s review.

STAFF RECOMMENDATION

Recommend Council review and approval of the FY2018 Comprehensive Annual Financial Report as
presented.

PROPOSED ACTIONS
ACTIONS: Accept the City of Moscow audited Comprehensive Annual Financial Report for FY2018
as presented; or take other such action as deemed appropriate.

FISCAL IMPACT

PERSONNEL IMPACT

ATTACHMENTS

None
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CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY
Jen Pfiffner, Assistant City Supervisor

ADDITIONAL PRESENTER(S) OTHER RESOURCES
Kyle Snyder

AGENDA ITEM TITLE
Downtown Survey Report (ACTION ITEM) — Jen Pfiffner / Kyle Snyder

DESCRIPTION

During the Zoning Code update that was approved by the City Council on May 21, 2018, questions were
raised by the Council regarding the allowance of Educational Institutions (colleges and universities)
within the Central Business Zoning District (CBZD). The City Council approved the Zoning Code
amendment at the time, but requested that the Administrative Committee of the City Council continue the
discussion regarding the allowance of educational uses within the CBZD. On August 20, 2018, staff
provided a presentation upon the history of the CBZD and the 2005 City Code amendment that addressed
educational uses including schools, commercial schools and educational institutions within the CBZD to
City Council. At that meeting, Council provided direction to staff to develop a survey for the community
and property owners and businesses operating within the CBZD. A survey instrument was then prepared
which contained questions designed to gauge the perceptions of the community and property owners and
businesses operating within the CBZD in regards to a) current public/private universities and colleges in
the CBZD and b) additional or expanded public/private universities and colleges in the CBZD. The
survey was then sent out in the Fall of 2018 to CBZD property and business owners as well as a random
sample of the community. Staff has compiled the responses that were received into a summary document
for the Council’s review and consideration.

STAFF RECOMMENDATION

PROPOSED ACTIONS
ACTION: Receive report and provide staff with further direction.

FISCAL IMPACT

PERSONNEL IMPACT

ATTACHMENTS
None
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CITY COUNCIL STAFF REPORT
DATE: Monday, March 18, 2019

RESPONSIBLE STAFF REVIEWED BY
Jen Pfiffner, Assistant City Supervisor

ADDITIONAL PRESENTER(S) OTHER RESOURCES
Fredrick Ceja

AGENDA ITEM TITLE
Citizen Survey Report (ACTION ITEM) — Jen Pfiffner / Frederick Olmos Ceja

DESCRIPTION

In fall 2018, the Administration Department administered the ninth biennial comprehensive Citizen
Survey. The purpose of the survey is to assess public opinion of various aspects of City services and
operations. The surveys were mailed to 1200 randomly selected residents. The completed surveys were
then collected and the results entered and compiled. The results will be distributed and presented at the
March 18, 2019 City Council meeting.

STAFF RECOMMENDATION

PROPOSED ACTIONS

ACTION: Receive the 2018 Moscow Citizen Survey report.
FISCAL IMPACT

PERSONNEL IMPACT

ATTACHMENTS

None
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